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SOURCE AND DISPOSAL OF ENERGY 





NET GENERATION* eae in thousands) 
By, Fuel Burning Plants. . 
By Water Power Plants.. 


Total Generation. . 











-MONTH OF MAY 


1954 


27,079,287 


10,349,694 


37,428,981 





1953 


4 595 


10,296,733 


36,021,328 




















3.9 
Add—Net Imports Over International Boundaries 132,539 164,493 -19.4 
Less—Company Use.......... fatale Sats 120,618 122,450 a 
Less—Energy Used by Producer . 806,549 689,476 +17.0 
Net Energy for Distribution 36,634,353 35, 373, 895 + 3.6 
Lost and Unaccounted for..... é 4,151,807 4,208,651 - 1.4 
Sales to Ultimate Customers... 32,482,546 31,165,244 + 4.2 
CLASSIFICATION OF SALES 
NUMBER OF CUSTOMERS—As of May 31 | 
Residential or Domestic.............. 42,372,177 41,175,776 | + 2.9 
Rural (Distinct Rural Rates). . 1,626,199 | 1,603,453 | + 1.4 
Commercial or Industrial: 
Small Light and Power . 5,917,560 5,735,033 | + 3.2 
Large Light and Power. 274,460 264,187 + 3.9 
OGRET CHELOMIOTS o.oo ois 6 eee ceo 161,451 157,707 | +2 
Total Ultimate Customers.... 50,351,847 48,936,156 + 2.9 
KILOWATTHOUR SALES—During Month of May 
(Kwhrs in thousands) 
Residential or Domestic. . na eiareae 320,987 7,566,119 | +10.0 
Rural (Distinct Rural Rates). Bh 817,549 805,668 + 1.5 
Commercial or Industrial: 
Small Light and Power................. 5,805,439 | 5,459,369 + 6.3 
Large Light and Power........ 16,074,755 | 15,869,267 4+ 1.3 
Street and Highway Lighting........ 290,013 | 269,123 + 7.8 
Other Public Authorities............. 746,800 | 730,196 + 2.3 
Railways and Railroads: 
Street and Interurban Railways...............0.00 cue 202,859 229,695 —11.7 
Electrified Railroads Bea scalar aah 171,150 183,180 | — 6.6 
Entecdenartmental........ 065.6 cc acccens 52,994 a 52,627 | + 0.7 
Total to Ultimate Customers. ... 32, 482, 546 | “3h, 165,244 | +42 
| 
Revenue from Ultimate Customers (Thousands) $579,131 $547,618 | + 5.8 
_— 
RESIDENTIAL OR DOMESTIC SERVICE 
AVERAGE CUSTOMER DATA—For 12 months ended May 31, 1954 
Kilowatthours per Customer. 2,427 2,241 + 8.3 
Average Annual Bill $66.01 $61.85 + 6.7 
Revenue per Kilowatthour....... 2.72¢ 2.76¢ — 1.5 








* By Courtesy of the Federal Power Commission. 



































YHE Epison ELECTRIC INSTITUTE 

- BULLETIN is published monthly by 
he Edison Electric Institute, an as- 
sociation of electric light and power 
companies in the United States and 
bits territorial possessions. Its affiliate 
hmembers consist of members of the 
Canadian Electrical Association. 


The objectives of the Edison Elec- 
‘tric Institute are: 


The advancement in the public 
service of the art of producing, 
transmitting, and distributing elec- 
tricity and the promotion of scien- 
tific research in such field. 


The ascertainment and making 
available to the members and the 
public of factual information, data, 
and statistics relating to the elec- 
tric industry. 


To aid its operating company 
members to generate and sell elec- 
tric energy at the lowest possible 
price commensurate with safe and 
adequate service, giving due regard 
to the interests of consumer, in- 
vestor, and employee. 





H Closing date for the BULLETIN is 
ithe tenth of the month preceding the 
‘month of issue. 


Manuscripts and correspondence 
‘relating to the BULLETIN should be 
jaddressed to the Editor, Edison Elec- 
‘tric Institute, 420 Lexington Avenue, 
New York 17, N. Y. 


The Edison Electric Institute does 
not assume responsibility for, nor 
necessarily endorse or approve, state- 
iments made by contributors to the 
BULLETIN. 


Subscription price of the BULLETIN 
tis $2.00 per year in the United States; 
$83.00 per year in foreign countries. 
| Entered as second-class matter, 
‘August 17, 1933, at the post office at 

hiladelphia 2, Pa., under the act of 
March 3, 1879. Publication office, 56th 
and Chestnut Sts., Philadelphia 39, Pa. 
‘Editorial office, 420 Lexington Ave., 
New York 17, N. Y. Volume 22, No. 
B, 1954. 
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CONVENTIONS AND MEETINGS 





1954 


SEPTEMBER 


1 EEI Commercial Sales Section Chairmen, EEI Head- 
quarters, New York, N. Y. 

2- 5 EEL Commercial Lighting Committee, EEI Commer- 
cial Cooking and Water Heating Committee, EEI 
Commercial Electric Space Heating and Air 
Conditioning Committee, EEI Headquarters, New 
York, N. Y. 

13 EEI Purchasing and Stores Executive Committee, 

: Cleveland, Ohio. 


14-17 EEI-AGA Accounting Division Organization Meet- 
ing, Hotel Cleveland, Cleveland, Ohio. 

14-15 General Activities Group. 

16-17 Customer Activities Group. 


15 NAEC Board of Directors Meeting, 10 a. m., Waldorf- 
Astoria Hotel, New York, N. Y. 


16-17 EEI Industrial Power and Heating Section, EEI 

Headquarters. New York, N. Y. 
EEI Farm Section, Hotel Roosevelt, New York. N. Y. 

16-18 36th Annual Meeting of Public Utilities Asseciation 
of Virginias, The Greenbrier, White Sulphur 
Springs, W. Va. 

20-21 EEI Accident Prevention Committee, Benjamin 
Franklin Hotel, Philadelphia, Pa. 

22-24 National Industrial Conference Board General 
Session, Waldorf Astoria Hotel, New York, N. Y. 

23 Vermont Electrical Association Annual Fall Outing, 


Equinox House, Manchester, Vt. 
23 ECAP Copy Group Meeting, Blackstone 
Chicago, Il. 
Missouri Valley Electric Association, Accounting 
Conference, Jefferson Hotel, St. Louis, Mo. 
24 Oklahoma Utilities Association, Gas Division 
ing. Biltmore Hotel, Oklahoma City, Okla. 


Hotel, 


Meet- 


27-29 EEI Industrial Relations Committee, Round-Table 
Conference. Palmer House, Chicago, I] 

27-29 EEI Meter and Service Committee, Leland Hotel, 
Springfield, Ill. 

29-Oct. 1 EEI-AGA Taxation Accounting Committee. 
Brown Palace Hotel. Denver, Colo. 

30-Oct. 1—EEI Residential Promotion Com., EEI Head- 
quarters, New York, N. Y. 

OCTOBER 

4- 5 EEI Prime Movers Committee, DeWitt Clinton Hotel, 
Albany, N. Y. 

5- 7 AIEE Middle Eastern District Meeting, Abraham 


Lincoln Hotel, Reading, Pa. 
6 Area Development Committee Organization Meeting, 
Hotel Statler, Cleveland, Ohio. 


6- 8 Missouri Valley Electric Association Sales and Rural 
Conference, President Hotel, Kansas City, Mo. 

6- 8 Indiana Electric Association Annual Convention, 
French Lick Springs Hotel, French Lick. Ind. 

7- 8 Area Development Workshop, Hotel Statler, Cleve- 
land, Ohio. 

7- 8 EEI Transmission and Distribution Committee, Sir 
Francis Drake Hotel, San Francisco, Calif. 

10-13 Controllers Institute of America, Annual Meeting, 
Edgewater Beach Hotel, Chicago, IIl. 

11-12 EFI Electrical Equipment Committee, Hotel Statler, 
Hartford, Conn. 

11-18 AGA Convention, Accounting Headquarters, Haddon 


Hall, Atlantic City, N. J. 


1954 


AIEE Fall General Meeting, Morrison Hotel, Chi- 
cago, hil. 

National 
Conference on 
modore, New York, N. Y. 

15 Eki Commercial Division General Committee, New 

York, N. Y. 


Board, 
Hotel 


Special 
Com- 


Conference 
Energy, 


Industrial 
Atomic 


ASCE Annual Hotel Statler, New 
York, N. ¥. . 
PEA Fall Meeting Electrical Equipment Committee, 
Hotel Robert Treat, Newark, N. J. 
21 Oklahoma Utilities Association, Electric Light and 
Power Division, Western District Meeting, Duncan, 
Okla. 
21-22 EEI Advisory and Executive Committee, Netherland 
Plaza Hotel, Cincinnati, Ohio. 
Southeastern Electric Exchange, Accounting Divi- 
sion, Hotel Roanoke, Roanoke, Va. 
Ze Oklahoma Utilities Association, Electric Light and 
Power Division, Eastern District Meeting, Ada, 
Okla. 
28-29 PIP Workshop Conference, Chase Park Plaza Hotel, 
St. Louis. Mo. 


Convention, 


NOVEMBER 


8-11 NEMA, Haddon Hall, Atlantic City, N. J. 

8-12 NARUC Convention, La Salle Hotel, Chicago, III. 

11-12 AGA Managing Committee, The Homestead, Hot 
Springs, Va. 

15-17 ASA Fifth National Conference and 36th Annual 
Meeting, Hotel Roosevelt, New York, N. Y. 

17-18 Pacific Coast Electric Association, Administrative 
Services Section, Joint Conference, with Account- 
ing Section of P. C. G. A., Hotel Sir Francis 
Drake, San Francisco, Calif. 

18-19 EEI Industrial Relations Committee, in conjunction 
with the North Central Electric Association, Min- 
neapolis, Minn. 

28-Dec.3 ASME Annual Meeting, Statler Hotel, New York, 
IN. 

29-30 EET Prime Movers Committee, Astor Hotel, New 
York, N. Y. 

DECEMBER 

6- 8 EEI-AGA Electronics Seminar, Commodore Hotel, 


New York, N. Y. 
13 EEI Industrial Relations Committee, EEI Headquar- 
ters, New York, N. Y. 


1955 


JANUARY 


20 EEI Industrial Relations Committee, EEI Headquar- 
ters. New York, N. Y. 

AIEE Winter General Meeting, Hotel Statler, 
New York, N. Y. 


31-Feb. 4 


FEBRUARY 


5- 4 Missouri Valley Electric Association, Industrial and 
Commercial Sales Conference, President Hotel, 
Kansas City, Mo. 

17-18 EEI 1955 Accounting Conference. Planning, Edge- 
water Beach Hotel, Chicago, II. 


4 Pacific Coast Electrical Association Cenference on 
Electronic Integrated Data Processing, Hotel 
Statler, Los Angeles, Calif. 
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OR forty tense hours, Thomas Edison, and 

a little group of assistants who had worked 

for months with him on the “impossible 
task” watched the filament glowing in its glass 
enclosure. Then he reached over to the crude 
rheostat and gradually increased the electric 
voltage until the filament snapped. 

On that October day, seventy-five years ago, 
he had darkened forever the first practical in- 
candescent lamp. The lamp was the harbinger, 
the token, and the pledge of a new world of 
light—and more. 

Called an unbelievable miracle at the time, 


LIGHTS 
LHAMOND 
SULILAL 


the event gave the go-ahead signal to the con- 
struction of a system for generating and dis- 
tributing electricity for light and power. 
But beyond that it started toward germina- 
tion the seeds of opportunities and works 
greater even, more varied, than those envi- 
sioned in the fertile brain of the inventor. 
This is the event that is being celebrated in 
this year of Light’s Diamond Jubilee through- 
out the land of its happening. The memory of 
Edison, the incandescent lamp of October 21, 
1879, the development that sprang from that 
memorable date, and the promise of the future. 










Charles E. Wilson 


Chairman, Light’s Diamond Jubilee Sponsoring Committee 


IGHT’S Diamond Jubilee comes at a time in history 

when people everywhere have need for the message 
it brings. We celebrate this year the great achievement 
of a great individual—Thomas Alva Edison—who brought 
a new light into the world for the benefit of countless 
other individuals. 

Our planet today is divided between those who believe 
in the individual and his right to live his own life and 
those who would pulp all individuals into a mass to be 
controlled and used by ruthless political formulas. 

It is good for our morale as a nation of standard- 
bearers for individuality that we take note of what a 
man’s effort and initiative can do. Edison did not revolu- 
tionize civilization all by himself, but his work sparked 
the imagination of others, who, with free will equal to 
his own, and talents of never-ending diversity, brought 
the Electrical Age into being. 

“Light for Freedom—Power for Progress” is the Jubi- 
lee slogan, but it could well stand for the aspirations of 


D. C. Luce 


Chairman. Light’s Diamond Jubilee Committee 


IGHT’S Diamond Jubilee is an inspiring landmark 

in our industry’s history, not only because of the 
wonderful story of electrical progress which we have 
to tell, but also because of the way it is being told. 

Edison’s lamp lighted the way to a new world. Ad- 
vances for mankind which could not have been imag- 
ined, much less made into realities, have come about 
through the chain reaction of electrical development 
which he began. Electricity has reached into commu- 
nities throughout our land, and transformed them in 
seemingly miraculous ways. 

But this development has been more heartening than 
a miracle, because it has been accomplished by hun- 
dreds of thousands of individuals working together for 
the benefit of millions of others like themselves. From 
Canada to South America, from South Africa to Japan, 
electrical progress will be recognized in Jubilee ob- 
servances. In the United States, the over-all concept 
of individual effort is being carried out in Jubilee cele- 
brations being planned in some 1200 communities, large 
and small. 

Over 180 electric utility companies, serving 97 per 
cent of all customers served by the nation’s investor- 


owned light and power companies, are participating 
in the Jubilee. Electrical manufacturers, electrical 
groups and associations, and others in the US elec- 
trical industry, bring the total of participating organ- 
izations to more than 300. 
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all mankind. Individuals working out their own des- 
tinies in the light of freedom are a power for peace 
and human dignity. Their use of nature’s store of energy 

-in coal, in running water, in the heart of the atom—is 
for the peaceful advancement of everyone in God’s world. 





The enthusiasm and energy with which our industry 
has adopted the Jubilee idea has indeed been heart- 
warming. I know of no other program in all industry 
which has met with such a response. 

This fine spirit has made possible the Jubilee tele- 
vision show, a television achievement to crown all 
others, with a larger network and a greater audience 
potential than any other presentation. Keyed to the 
American individual and the guiding lights of his life, 
the Jubilee show should be a memorable event for 
millions of Americans. 

It has made possible an excellent film, “The Eager 
Minds,” which shows dramatically how our electrical 
progress and all the benefits it brings result from the 
abilities, courage, and curiosity of many men. 
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And more than either of these, it has made possible 
a tremendous variety of activities and events in Ameri- 
can communities, where Jubilee participants are tell- 
ing their neighbors and friends about electrical prog- 
ress and what it means to them—as individuals. 

There is every reason to believe that the Jubilee 
story, thus told, will result in increased understanding 
and appreciation of electrical living and of all those 


Ralph P. Wagner 


Chairman, Electric Utilities Program Committee 


a: communities across the country, Light’s Diamond 
Jubilee turns out to be a sort of family affair. An 
electric utility company grows up with the people it 
serves, and the story of progress of one usually in- 
volves the gains of all. There is no other relationship 
quite like it. 

3ecause electric company prosperity depends on the 
prosperity of electric customers (which means just 
about everybody), companies continually seek new 
ways of advancing the economy and living conditions 
of their service areas. 

Light’s Diamond Jubilee offers a timely opportunity 
for community programs of this kind. By calling at- 
tention to the tremendous progress electricity has made 
possible in business, industry, agriculture, and in all- 
round living enjoyment, the Jubilee helps people to 
gain a new appreciation of what electricity means to 
them. And it indicates what they can do electrically 
to improve their already high living and working 
standards. 

All of the materials the committee has developed— 
the Jubilee film, medallion, “Plan Book,” ‘Fact Book,” 


W. H. Robinson, Jr. 


Chairman, Electrical Manufacturers Jubilee Committee 


N developing his lamp and the system to light it, Edi- 

son immeasurably enriched the soil of American 
enterprise. Thousands of businesses, millions of jobs 
and careers have stemmed from his pioneer work in the 
past 75 years, and countless others, directly or indirectly, 
are yet to come. 

Whole new industries came into being, and existing 
industries expanded or changed in ways unimaginable 
before electricity was turned to the uses of mankind. 
The fruits have been a vast outpouring of goods and ser- 
vices which have transformed human life. 

Light’s Diamond Jubilee, therefore, is truly a national 
anniversary, because America as we know it today, could 
not exist, had the event we celebrate never taken place. 

This is being recognized in many different ways by 
electrical manufacturers, large and small. They are 
bringing the Jubilee story to their employees, share- 
owners, customers, and many publics through radio and 
television, through magazine and newspaper advertising, 
and through a full range of cooperative efforts with 
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who make it possible. 

By no means the least of the Jubilee’s value is the 
opportunity it offers all of us in the electrical indus- 
try to see ourselves in perspective. We have built the 
present upon 75 years of great achievement; with re- 
newed faith in our abilities and a greater understand- 
ing of our mission, we can build an even more glorious 
future. 





TV film spots, photographs, booklet, leaflets, streamer, 
stickers—are aids in reminding people of the benefits 
electricity has already brought and will bring. 

Light’s Diamond Jubilee is a vital program cele- 
brating the significance of the vital force of electricity. 
It inspires confidence in American achievement and 
spurs activity in key areas of the American economy, 
at a time when this is most important. 





others in the industry, both nationally and locally. 
Electrical progress makes an infinite variety of good 
things available to an infinite variety of people. As we 
move forward in the Electrical Age, every American has 
ever-widening opportunities to fulfill his own individual 
destiny. 
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SPONSORING COMMITTEE FOR LIGHT’S DIAMOND JUBILEE 


CHARLES E. WILSON, Chairman 


JAMES B. BLACK, Pacific Gas and Electric Co. 

GEORGE H. BLAKE, Public Service Electric and Gas Co. 

PRENTISS M. Brown, The Detroit Edison Co. 

D. B. CLAYTON, SR., National Electrical Contractors Associa- 
tion. 

RALPH J. CORDINER, General Electric Co. 

CLEO F. Craic, American Telephone and Telegraph Co. 

CHARLES P. CRANE, Electric Companies Advertising Program 

EpGarR H. Dixon, Middle South Utilities, Inc. 

CHARLES EDISON, Thomas A. Edison, Inc. 

B. L. ENGLAND, Atlantic City Electric Co. 

Harvey S. FIRESTONE, JR., Firestone Tire & Rubber Co. 

HENRY Forp II, Ford Motor Co. 

WILLIS GALE, Commonwealth Edison Co. 

Ropert E. GINNA, Electric Companies Public Information 
Program 

HERBERT HOOVER 

J. H. JEWELL, National Electrical Manufacturers Association 

ERIC. JOHNSTON, Motion Picture Association of America, Inc. 


LIGHT’S DIAMOND 
D. C. Luce, Chairman, Public Service Electric and Gas Co. 


ASHTON B. COoLLINns, Reddy Kilowatt Service 

STREUBY L. DruUMM, Better Light Better Sight Bureau 

ROBERT GALE, Association of Edison Illuminating Companies 

J. REED HARTMAN, EEI Commercial Division General Com- 
mittee 

SAMUEL G. HIBBEN, Illuminating Engineering Society 


ELMER L. LINDSETH, The Cleveland Electric Illuminating Co. 

H. P. LIVERSIDGE, Philadelphia Electric Co. 

J. W. McAFEE, Union Electric Co. of Missouri 

C. B. McMANusS, The Southern Co. 

WALTER P. MARSHALL, Western Union Telegraph Co. 

Don G. MITCHELL, Sylvania Electric Products, Inc. 

IRWIN L. Moore, New England Electric System 

W. C. MULLENDORE, Southern California Edison Co. 

WILLIAM S. PALEY, Columbia Broadcasting System, Inc. 

GwWILYM A. PRICE, Westinghouse Electric Corp. 

W. A. RosBerTs, Allis-Chalmers Manufacturing Co. 

WALTER H. SAMMIS, Edison Electric Institute 

DAVID SARNOFF, Radio Corporation of America 

H. R. SEARING, Consolidated Edison Co., of New York. Inc. 

PHILIP SPoRN, American Gas and Electric Service Corp. 

FRANK M. TAIT, The Dayton Power and Light Co. 

EARLE S. THOMPSON, The West Penn Electric Co. 

G. W. VAN DERZEE, Association of Edison Illuminating Com- 
panies 

THOMAS J. WATSON, International Business Machines Corp. 

JUSTIN R. WHITING, Consumers Power Co. 


JUBILEE COMMITTEE 


DONALD D. Hoover, Electric Companies PIP 

J. H. JEWELL, Westinghouse Electric Corp. 

CHESTER H. LANG, General Electric Co. 

Howarp H. MELVIN, Atlantic City Electric Co. 

HARRY RESTOFSKI, West Penn Power Co. 

DWIGHT VAN METER, ECAP 

C. FRED WESTIN, Public Utilities Advertising Association 
B. K. WicKSTRUM, Sylvania Electric Products, Inc. 


ELECTRICAL MANUFACTURERS JUBILEE COMMITTEE 


W. H. ROBINSON, JR., Chairman, General Electric Co. 


WALTER E. ApDDICKS, Cutler-Hammer, Inc. 

E. H. R. BLuITzeER, Lightolier 

WILLIAM J. CASHMAN, Landers Frary & Clark 

JAMES J. CAssipYy, Hill and Knowlton, Inc. (for Avco Mfg.) 
GEORGE W. GRIFFIN, JR., Sylvania Electric Products, Inc. 
JULIUS HABER, Radio Corporation of America 


J. C. Hicks, Harvey Hubbell, Inc. 

E. F. Luna, Anaconda Wire & Cable Co. 

JAMES W. MurRPHY, Allis-Chalmers Manufacturing Co 

L. J. Rozier, Daybrite Lighting, Inc. 

JOSEPH RUSHTON, Frigidaire Division, General Motors Corp. 
H. S. ScHULER, Westinghouse Electric Corp. 

T. D. WAKEFIELD, The F. W. Wakefield Brass Co. 

JOSEPH WARD, Noma Lites, Inc. 


ELECTRIC UTILITIES PROGRAM COMMITTEE 


RALPH P. WAGNER, Chairman, Niagara Mohawk Power Corp. 


Regular Members 

RoperT L. Coe, Union Electric Co. of Missouri 

JOHN DIeERDORFF, Pacific Power & Light Co. 

LAURENCE A. DUNN, The United Illuminating Co. 

J. MASON GUILLORY, New Orleans Public Service, Inc. 
HAROLD JOHNSON, American Gas and Electric Service Corp 
Jos=PH W. KIING, Georgia Power Co. 

R. M. MarTIN, Consolidated Edison Co. of New York, Inc. 
W. H. MERRIFIELD, West Penn Power Co. 

PauL L. PENFIELD. The Detrcit Edison Co. 


R. T. PERSON, Public Service Co. of Colorado 

W. H. RopGers, JR., Pennsylvania Power & Light Co. 

HAROLD J. Rowe, Iowa Electric Light & Power Co. 

H. A. SHARRETT, Consolidated Gas Electric Light and Power 
Co. of Baltimore 

VERNON E. SHEPHERD, Central Hudson Gas & Electric Corp. 

C. A. STEVENS, Public Service Electric and Gas Co. 


L. C. TWITCHELL, Rochester Gas and Electric Corp. 
JOHN S. WALSH, Pacific Gas and Electric Co. 
G. W. WESTERMAN, Ohio Edison Co. 


Corresponding Members 

JOHN I. AHERN, New England Electric System 
JOHN E. CANFIELD, Wisconsin Power and Light Co. 
DWIGHT CARLSEN, Central Power & Light Co. 
3FEMAN FISHER, Texas Electrie Service Co. 

R. D. FurBer, Northern States Power Co. 

Howarp Hayes, Southern California Edison Co. 

A. H. HERRMANN, Virginia Electric and Pcwer Co. 
JACKSON HOAGLAND, Arizona Public Service Co. 

H. P. Hounriset, Oklahoma Gas and Electric Co. 

F. M. KrMBALL, Kansas Gas and Electric Co. 
MAICOMB B. MACDONALD, Florida Power & Light Co. 
C. F. OvERTON, Northwestern Public Service Co. 
CoLIN W. RAFF, The Montana Power Co. 
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Light’s Diamond Jubilee Show 
Planned for Four TV Networks 


Two-Hour Telecast to be Presented Over the Largest 


Number of Stations Ever Assembled for a Single Show 


OW officially titled ‘“Light’s 
Diamond Jubilee,’ the elec- 
” trical industries’ two-hour 


television show will appear on all 
the available interconnected stations 
of the ABC, CBS, Du Mont, and NBC 
networks, on Sunday evening, Oc- 
tober 24. 

At least 310 of these stations will 
carry the show—the largest network 
ever put together for a single pro- 
gram. In the Eastern, Central, and 
Mountain Time zones, the show will 
be seen from 9 to 11 pm, Eastern 
Standard Time, on the _ intercon- 
nected stations. On the Pacific Coast, 
it will be viewed by “hot kinescope”’ 
from 9 to 11 pm, local time. 

Plans are being made for delayed 
broadcasts of the show in areas not 
on the interconnected networks, and 
details of this coverage will be an- 
nounced later. 

“Light’s Diamond Jubilee” will be 
vroduced in Hollywood and 
mark the television debut of David 
O. Selznick, producer of the motion 
picture classic “Gone with the Wind” 
and other great films. 

At this time, it is not possible to 
release for the format, con- 
tent. and stars of the television show 
because thev are still in the creative 
stage. But Mr. Selznick’s craftsman- 
ship in the sister art of the motion 
picture that “Light’s Dia- 
mond Jubilee” will be characterized 
by an effective and appealing bal- 
ance of inspirational and entertain- 
ment values. 

The idea of a Jubilee television 
show took hold late last year and 
received enthusiastic support 
throughout the industry. Television. 
as a modern miracle of achievement 
by the electrical industries, is ideallv 
suited to the climactic message of 
Light’s Diamond Jubilee. 


plans 


assures 


will - 


The show and the Jubilee celebra- 
tion it climaxes are being sponsored 
by more than 300 companies and or- 
ganizations of the electrical indus- 
tries. Financing of the TV program 
was accomplished through entirely 
voluntary subscriptions from elec- 
tric utility companies and electrical 
manufacturers planning Jubilee ob- 
servances. The response has been ex- 
cellent—an outstanding example of 
the spirit of cooperation which has 
typified the Jubilee’s progress. 

Commenting on this response, D. C. 
Luce, Chairman of Light’s Diamond 
Jubilee Committee, said, “No other 
project in my experience in the elec- 
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tric industry has received such wide- 
spread and enthusiastic support.” A 
typical letter from an electric com- 
pany stated in part, “We feel that 
the program offers a great oppor- 
tunity to tell the story of the electric 
industry to the people of America.” 
A manufacturer’s letter said, ‘This 
is certainly a fine project and we’re 
giad to be part of it.” 

Local Jubilee participants have an 
important task in building audiences 
in their communities, because 
“Light’s Diamond Jubilee” will not 
only be the national climax of the 
anniversary, it will be the high point 
of observances in cities and towns 
throughout the country. 

As an aid in beginning local pub- 
licity, a pattern release summing up 
all the information thus far avail- 
able, and including a list of the inter- 
connected stations carrying the 
broadcast, was mailed out recently. 
In the next few weeks, suggested lay- 
outs and copy for a variety of dis- 
play materials will be sent out by 
the committee to help in the dissemi- 
nation of local time-and-station in- 
formation. This will be followed with 
feature and pictorial material 
the stars and the show itself. 


on 


David O. Selznick (left), Producer of the Jubilee TV show, confers with Charles E. 
Wilson (center). Chairman of Light’s Diamond Jubilee Sponsoring Committee, and 
E. R. Dunning, Vice President of N. W. Ayer & Son, Inc., the Jubilee agency, during 


a recent visit to New York. 
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What the Companies Are Doing 


ITH less than two months 
remaining to the October cli- 
max of Light’s Diamond Jubi- 

lee, electric companies and other in- 

dustry organizations throughout the 
country are working out their plans 
for local celebrations in well 

1,000 “Jubilee communities.” 


over 


To date, some 180 electric compa- 
nies, representing 97 per cent of the 
total customers served by investor- 
owned electric utilities, have re- 
ported that they are observing the 
75th birthday of their industry. Some 
government organizations 
observing the Jubilee, 
Nebraska. 


are also 


notably in 


Each company has. adapted Jubi- 
lee celebrations in its territory to 
individual circumstances and oppor- 
tunities, making a nationwide Jubi- 
lee pattern of great diversity and 
originality at the local level. 

A number of companies have en- 
tered Jubilee floats in community 


parades. Others have tied in with the 
Jubilee presentation of the Ice Ca- 
pades show. GE 75,000-w lamps have 
been ingeniously displayed on top of 
building, in civic and 


a new office 


ceremonies, and at state 
exhibits at 


and 


patriotic 


fairs. Jubilee museums, 


home shows, expositions have 
attracted thousands of visitors. Com- 
panies have conducted meetings and 
circulated lighting displays through- 
out service areas to acquaint people 
with the Jubilee. Its theme has been 
stressed in lamp promotions, and 
light 


been given to customers. 


thousands of free bulbs have 

For practically all of the compa- 
nies, the Jubilee television show on 
October 24 will at once be a unifying 
national event and the peak of com- 
munity into 
millions of homes. Many companies 


celebrations reaching 


are centering activities around show- 
ings of the Jubilee film, “The Eager 
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Minds,” and are making extensive 
use of materials produced by Light’s 
Diamond Jubilee Committee and by 
other suppliers and groups. 

To indicate what electric utilities 
are doing to commemorate Edison’s 
lamp and the age of electricity it 
launched, there follow brief descrip- 
tions of some of the outstanding pro- 
grams being undertaken by compa- 
nies large and small serving in many 
different parts of the country. These 
programs are not necessarily in their 
final form as outlined below. Many 
of them will be supplemented con- 
siderably with additional activities 
as the climax of the Jubilee. ap- 
proaches. 

Space limitations make it impos- 
sible to include all of the fine Jubi- 
lee activities being planned. Others 
have been noted in the committee’s 
Jubilee “Newsletter,” which serves 
as a running account of progress and 
as an idea file for participants. 
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In cities and towns across the nation, electric companies are bringing the 
Jubilee story to their customers in ways that are as diverse as the com- 


panies themselves. 


Pictured across the page is a Jubilee float entered 
by Iowa Public Service Co. in Sioux City’s centennial parade. 
won first prize in the industrial division. 


The float 
On top of a new office building 


(see cut above), Public Service Co. of Colorado displays a GE 75,000-w 
Jubilee lamp that dominates the lights of downtown Denver. 


Public Service Co. an- 
nounced its intention to participate 
in the Jubilee in its 1953 annual re- 
port. A giant Jubilee plaque and a 
lamp exhibit were displayed at the 
company’s annual stockholders’ 
meeting. 


Arizona 


The company’s first public Jubilee 
event was the dedication of a new 
lighting system for Coronado Park 
last March. Featured guest was 14- 
vear-old Alexandria Bakowicz, whose 
first ten years were spent behind 
the Iron Curtain, where her parents 
could not afford electricity. In a dra- 
matic ceremony, she lit a candle to 
show the light she had formerly 
Then she closed a_ switch, 
lighting a 75,000-w Jubilee lamp, 
symbolizing the light and freedom 
she had found in this country. A 
capacity crowd. received light bulbs 
and other souvenirs as mementos of 
the event. 

The 


known. 


sponsored a 
of American 


company also 
observation 


Heritage Week on May 2-8. All of 
the communities in the company’s 
service area took part. In Phoenix, 
on May 5, the company arranged for 
Herbert Philbrick, author of “I Led 
Three Lives,” to address a_ public 
rally. His talk followed by a 
Jubilee lighting demonstration. 


was 


In the fall, the company will spon- 


sor a statewide essay contest for 
school children on their interpreta- 
tion of the Jubilee slogan. All of the 
company’s Jubilee 


events have re- 


ceived widespread newspaper 


coverage. 


Boston Edison Co., cooperating with 
England Power System 
New England Gas & Electric Asso- 


New and 
ciation, has set up a year-long sched- 
ule of Jubilee events. The events are 
being supervised by the Electric In- 
stitute of Boston. They include: 
1. A tie-in with a spectacular pro- 
duction of the “Diamond Jubi- 
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lee of Light” by the 1954 Ice 
Capades show in January. 

2. A Jubilee luncheon, sponsored 
with the Advertising Club of 
Boston, on Edison’s birthday in 
February. 

3. Presentation of a historic light- 
ing display and permanent edu- 
cational exhibit to the Boston 
Museum of Science. 

the house 

News;” news- 


material] in 
“Edison 


4. Jubilee 
organ, 
paper advertising with a Jubi- 
lee theme; and a President’s 
letter on the Jubilee to all 
employees. 

5. An “All-Industry” Jubilee din- 
ner to be held on October 21. 
6. A tie-in of the Jubilee with mu- 

nicipal Christmas lighting. 
Other company activities will in- 

clude the use of the Jubilee theme 
in window and floor displays; em- 
ployee get-togethers; talks to civic 
groups and power-plant tours, street- 
lighting installations, and dedica- 
tions. A “Jubilee Courtesy Lamp,” a 
new 150-w white kitchen bulb, is be- 
ing cooking classes 
and other demonstrations. The com- 
pany is also making widespread use 
of booklets and Jubilee stickers and 
souvenirs. 


distributed at 


Central Hudson Gas & Electric Corp. 
publicized Edison’s birthday in Feb- 
used the Jubilee theme in 
dedicating its new Neversink hydro- 
plant, and is publishing 
Jubilee material in the company 
house organ. Other Jubilee activi- 
ties include: 


ruary, 


electric 


1. A spring range promotion tied 
to the Jubilee by silk-screen 
posters given to dealers. 

2. Use of the Jubilee theme in pre- 
senting the annual “Youth In- 
doctrination Scholarship 
Award” and prizes in the an- 
nual school lamp-building con- 
test. 

3. Use of Jubilee silk-screen pos- 
ters in a June water heater 

campaign. 
4. A county fair exhibit in August. 
The Jubilee TV show will be pro- 
moted in newspaper ads and com- 
pany windows in October. The com- 
pany will also mail 20,000 bulbs in 

Jubilee wrappers to low-use custom- 


ers. On the Saturday before the 
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show, children’s activities will in- 
clude the release of balloons contain- 
ing gift coupons for electrical prizes. 


Central Illinois Public Service Co. 
placed a Jubilee float in a parade 
celebrating the 125th anniversary of 
Beardstown, II]. The float contrasted 
lighting in the living rooms of 1879 
and 1954. A two-section Jubilee float, 
showing an old-time store selling 
kerosene lamps and a modern elec- 
trical store, was used in the Anna, 
Ill., centennial parade. Jubilee stories 
are also appearing in the company 
magazine, “Cipsco News.” Other com- 
pany activities include the following: 

1. A window display consisting of 
two miniature kitchens. One is an 
1880 kitchen, with wood for cook- 
ing and heating and kerosene for 
lighting. The other is a 1954 kitchen, 
fully electrified and equipped with 
modern cabinets. A reproduction of 
the Jubilee medallion on two plastic 
discs accompanies the kitchens. The 
miniatures will be displayed in each 
of nine company offices for two weeks 
between July and October. 

2. A series of 19 employee infor- 
mation meetings. Dedicated to 
“Building Our Business,” the meet- 
ings will stress the meaning of the 
Jubilee. A film, “Energy Is Our Busi- 
ness,” will be shown to illustrate the 
past 75 years of electrical progress. 

3. Window display materials. Dis- 
plays, consisting primarily of trans- 


dus 
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lucent pieces designed to show as- 
pects of electrical progress, will be 
placed in windows of 19 company 
offices. 

4,.Showings of “The Eager 
Minds.” Three prints of the Jubilee 
film have been ordered for showings 
to employees and consumer groups, 
including schools and service clubs. 


Commonwealth Edison Co. has 
joined with groups such as the Chi- 
eago Electric Association, Chicago 
Lighting Institute, technical socie- 
ties, and electrical manufacturers to 
set up a Chicago and Northern IIli- 
nois Executive Committee to carry 
out Jubilee activities. The commit- 
tee operates through task commit- 
tees. They cover community activi- 
ties, advertising, speaking engage- 
ments, and special events. 

The May issue of “Chicago and 
Northern Illinois,” business bulletin 
of Commonwealth Edison and Asso- 
ciates, had a Jubilee article and 
cover. 

Company President John W. Evers 
will deliver an address on Edison at 
the 25th Annual Chicagoland Music 
Festival on August 21. While he is 
talking, a GE 75,000-w Jubilee bulb 
will be brought up to full brilliance. 
Some 80,000 people are expected to 
attend. Arrangements are also under- 
Jubilee luncheon to be 
held in Chicago on October 21. 


way for a 


LIGYT’§ 


‘@ ’ DIAMOND 
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The Jubilee and its story of electrical living are effectively brought out in a display 
developed by Black Hills Power and Light Co. 
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The Connecticut Light & Power Co, 
has begun a four-way publications 
program. The company magazine 
“Spotlight” tells employees about 
the Jubilee. “Connecticut Light 
News” carries the story to over 90 


per cent of CL&P’s customers. The | 
and | 


company’s bi-monthly “Men 
Power” informs industrial custom- 
ers of the Jubilee, and ads with a 
Jubilee theme or drop-in are run in 
local newspapers. One ad, “Thread 
of Light,” appeared in more than 40 
dailies and weeklies. 

The Jubilee was stressed in the 
company’s annual lamp campaign 
early this year. The Jubilee theme 
was featured at a dinner meeting of 
the company’s Twenty-Five Year 
Club and at shows and exhibitions 
in some ten Connecticut cities dur- 
ing May. Jubilee participation was 
noted in the company’s. annual 
report. 


Consolidated Gas Electric Light and 

Power Co. of Baltimore plans to 

publicize the Jubilee by means of: 
1. Radio broadcasts and speeches 

before service clubs. 
2. A program of displays for deal- 
ers, banks, building and loan 
associations, and company win- 
dows. 

. Jubilee emblems on 
trucks. 

4. Showings of the Jubilee film, 
“The Eager Minds.” 

. An exhibit held in conjunction 
with the Home Builders Asso- 
ciation, and a lamp-bulb cam- 
paign. 

6. Plant tours for opinion-forming 
groups and students. 

7. A joint meeting: of electrical 
contractors and dealers with the 
Baltimore Association of Com- 
merce, at which the principal 
speaker will stress 75 years of 
electrical progress. 


Ww 


company 


or 


Jubilee stories are appearing in 
the house organ, “Folks,” and 500,000 
company letters will carry Jubilee 
letterhead stickers. A Jubilee coun- 
ter card has been given to over 500 
electrical dealers, and the Jubilee 
emblem was placed in the corner- 
stone of the Herbert A. Wagner sta- 
tion. During the principal week of 
celebration in October, contact em- 
ployees will be costumed in repro- 
ductions of the clothing of 1879. 
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The Dayton Power and Light Co. 
will employ the Jubilee theme in the 
13 county fairs in which it partici- 
pates. A Jubilee display will domi- 
nate the tent that the company cus- 
tomarily donates as a meeting place 
and auditorium for farm-club exhib- 
its. Also, all the fair boards have 
agreed to climax their programs with 
selection of a Jubilee queen. 

The queen will be chosen on the 
basis of work in her local 4-H Club, 
FHA, or FFA Chapter. A cash award 
will be made to the club or chapter 
that sponsors the winning queen and 
her attendants. The junior fair 
boards are responsible for the pro- 
gram and a short pageant that will 
introduce the queen. The company 
will provide the prizes and paper 
work. 

The company will also provide a 
float that will be drawn through the 
fairgrounds on an evening near the 
end of the fair. The queen and her 
attendants, dressed in robes supplied 
by the company, will ride in the 
float. 

DP&L is using the Jubilee emblem 
on all customer bills. Libraries are 
being asked to display books deal- 
ing with electricity. High school and 
college bands are being asked to in- 
clude a Jubilee theme at their foot- 
ball-game performances. Cost con- 
cessions in residential wiring and 
lighting improvement during a spe- 
cific period of the Jubilee year are 
being considered. 


The Detroit Edison Co., General 
Electric Co., and Westinghouse Elec- 
tric Corp. are cooperating with the 
Henry Ford Museum and Greenfield 
Village to stage a four-part Jubilee 
celebration at the Museum in Dear- 
born. First is a life-size diorama 
giving a history of light and future 
of electricity. This occupies 
some 20,000 sq ft of exhibit space. 
Second is a complete restoration of 
the original generating and lighting 
equipment in the Menlo Park section 
of Greenfield Village. Third is a 
daily presentation of GE’s “Light 
Sorcery” program in the museum 
theatre. Fourth is the exhibition of 
original paintings in Westinghouse’s 
“See-Ability Through the Years” 
display, made up specially for the 


uses 


Jubilee. 


Almost 1,000,000 visitors are ex- 
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pected to see these shows in 1954. 
Newspaper travel columns are play- 
ing them up across the country. 

An extensive program to publicize 
the shows has been established. It 
includes pamphlets and other printed 
materials, publicity in regular pub- 
lications of the sponsoring agencies, 
continuing radio and television cov- 
erage, and releases and_ picture 
stories. 

Detroit Edison’s past and future 
activities also include: 

1. Dedication of the St. Clair 
Power Plant on October 21 as a Jubi- 
lee observance. High-school seniors 
will visit the plant on the next day, 
Thursday. On Saturday an _ open 
house will be held there for custom- 
ers and employees. 

2. A half-hour public-service 
broadcast of the Ford Museum ex- 
hibits over WWJ-TV in May. The 
cameras were walked through the ex- 
hibits while a museum curator de- 
livered a commentary. 

3. Jubilee messages on radio and 
TV programs. As one of the spon- 
sors of the Detroit Symphony Orches- 
tra summer concerts over radio, the 
company has devoted its announce- 
ments to the Jubilee. The same was 
done on ECAP’s “You Are There” 
show. 

4. Special admission price for De- 
troit Edison employees to the Ford 
Museum and Greenfield Village. Over 
1000 employees have attended the 
displays. 

5. Jubilee theme in company pub- 
lications and material. One Jubilee 
feature has already appeared in 
“Synchroscope”; the Jubilee slogan 
is used as a headline in each issue 
of “Lighting News”; and a Jubilee 


story is included in the quarterly 
earnings statement sent to stock- 
holders. 


Duquesne Light Co., as part of its 
Jubilee observance, will mail an 
A-23, 150-w light bulb in a special 
Jubilee carton, along with a Jubilee 
leaflet, to every residential customer 
in its territory. 

The company will also devote its 
30-minute television program on Oc- 
tober 21 to the Jubilee film, “The 
Eager Minds.” Instead of the pro- 
gram’s usual commercials, an operat- 
ing model of the world’s first nuclear 
power plant, to be built at Shipping- 
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Governor Dennis J. Roberts (left) ac- 
cepts a Jubilee Medal from Walter H. 
Botts, Jr., President, Electrical League 
of Rhode Island. 


port, Pa., will be demonstrated. The 
model was built by Westinghouse 
Electric Corp. and includes a re- 
actor, heat exchanger, and turbine- 
generator. 

During the week of October 17, 
the company will display the model 
in its downtown office building and 
feature the Jubilee in publicity and 
newspaper advertising. The Jubilee 
will also be the subject of window 


displays in the company’s district 
offices. 

Prior to the showing of “The 
Eager Minds,” 20-second TV _ spots 


and l-minute announcements on the 
company’s TV program will tell the 
Jubilee story. 


Georgia Power Co. tied the Jubilee 
in with Atlanta’s annual Lantern 
Festival, for which the city’s chil- 
dren make Japanese lanterns. The 
company awarded prizes to the chil- 
dren making the most attractive 
diamond-shaped lanterns. Climax of 
the festival was the lighting of a GE 
75,000-w bulb by Atlanta’s mayor. 
The company will also tie in with 
the Southeastern Fair in September. 
All fair advertising, including bill- 
boards, posters, window cards, 
bumper strips, flags, ete., will pic- 
ture a light bulb and contain Jubi- 
lee copy. A large building has been 
set aside as an all-electric Light’s 
Diamond Jubilee building. Outside it 
will be colorfully floodlit. Inside it will 
be spectacularly lighted by special 
plastic fixtures ornamented with 
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atomic rings, flying saucers, and 
other “futurama.” A “rotunda of 
light” will be the central exhibit. 
Commercial electrical displays will 
be grouped around it. 

In October, before the TV _ pro- 
gram, there will be a week-long show- 
ing of Jubilee films at a downtown 
theatre. Tickets will be given to high 
school students. 


Louisiana Power & Light 
through its district offices, is 
ning to: 


Co., 
plan- 


1. Ask local mayors to proclaim the 
week of October 17, 1954, Light’s 
Diamond Jubilee Week. 

2. Publicize the Jubilee in local 
papers during the week of Octo- 
ber 10. 

3. Floodlight company buildings, 
monuments, dealers’ stores, etc. 

4. Use Jubilee displays in windows 
and lobbies of company offices, 
stores, banks, etc. Use the Jubi- 
lee theme at fair exhibits. Use 
Jubilee decals on contractors’ 
trucks. 

5. Give Jubilee talks to civic groups, 
stressing the coming Jubilee TV 
show. 

The company’s 

planning to: 

1. Issue bulletins on the Jubilee to 
dealers, business clubs, schools, 
town officials, newspapers, etc. 

2. Sponsor Jubilee spot announce- 
ments over radio and TY. 


w 


general office is 


RR 
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3. Use an imprint announcing the 
Jubilee TV show on bills and use 
the Jubilee emblem in newspaper 
ads. 

4. Use the Jubilee theme as part 

of a fall lighting campaign. 


Jersey Central Power & Light Co. 
opened its Jubilee activities with a 
spectacular lighting display at As- 
bury Park in March during the 1954 
Cavalcade of Progress Business Ex- 
position. The cavalcade dedi- 
the Jubilee. Madeleine 
Sloane, Edison’s daughter, threw the 


was 
cated to 


switch that turned on the display. 
The surf was colored with rainbow 
hues, convention hall was _ floodlit, 


and the sky was pierced by search- 
lights. The company also exhibited 
the Rushford Collection of historical 
lamps along with replicas of famous 
diamonds. An _ all-out advertising 
campaign, using newspapers, radio, 
billboards, and posters, publicized 
the cavalcade. 

JCP&L ran a newspaper ad, “He 
Closed a Switch and Opened a New 
Way of Life,” on Edison’s birthday 
and is publishing Jubilee stories in 
the company magazine, “Contact.” 


Kansas City Power & Light Co. is 
planning its Jubilee program along 
these lines: 

““All-Elec- 
has been dedicated to the 


1. The company’s 
tric Home” 


new 





The “Asbury Park Press” ties its own anniversary in with the Jubilee at the 
Cavalcade of Progress Business Exposition. Jersey Central Power & Light Co. 
arranged for the exposition to have a Jubilee theme. 
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Jubilee. Publicity and advertising re- 
lating to the home bear the Jubilee 
emblem. 

2. Jubilee window displays are be- 
ing used in company offices through- 
out the year. 

3. Many company newspaper ads 
feature the Jubilee emblem. A full- 
page ad in “The Sunday Star” of Oc- 
tober 17 will be devoted to the Jubi- 
lee celebration. The October issue of 
the company employee magazine will 
have a Jubilee cover. 

4. A print of “The Eager Minds” 
has been ordered for use on tele- 
vision during October. The film will 
shown to school and civic 
groups. The company will use Jubi- 
lee TV spots as part of its regular 
announcement schedule. 

5. The Power & Light Building 
will be specially illuminated during 
October. A 75,000-w lamp may be 
displayed during the same period. 

6. Forty-eight outdoor Jubilee pos- 
ters will be posted on October 20. 


also be 


Kansas Gas and Electric Co. has 
embarked on an extensive Jubilee 
program as follows: 

1. The Jubilee was given promi- 
nence in the company’s annual sales 
meeting and sales program. 

2. Some 15,000 booklets, imprinted 
with the Jubilee medallion, were dis- 
tributed at the Ford Foundation 
“Industrial Progress USA” exhibit 
sponsored by the company last March 
in Wichita. 

3. The Jubilee theme was used at 
dedication of the Murray Gill Plant 
and will be used at the formal open- 
ing of Neosha Plant during the peak 
of the Jubilee in October. 

4. Open houses are planned in the 
company’s six divisional offices out- 
side of Wichita this fall. The Jubilee 
will be emphasized in office displays 
and in publicity and advertising in 
special newspaper sections at the 
time of the open houses. 

5. Publicity, display, and handout 
material is being developed to in- 
vite the public to visit the company’s 
generating plants. Trained guides 
will be available. 

6. The Jubilee story will be told 
to visitors when the company moves 
into a partially completed new office 
building around the middle of Oc- 
tober. 

Company executives are preparing 


rere 
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Jubilee talks for civic groups. The 
Jubilee film, “The Eager Minds,” will 
be shown. Company institutional 
and sales promotion advertising car- 
ries the Jubilee medallion. A Jubilee 
imprint has been prepared for com- 
pany stationery. Jubilee materials 
are being passed out at every oppor- 
tunity, and all channels of mass com- 
munication will be used to carry the 
Jubilee story. 


Mississippi Power & Light Co. has 
whimsy to inspire its sales 
forces in a commercial and indus- 
trial lighting campaign as part of 
its Jubilee observance. Salesmen 
have been sent out to find rough dia- 
monds, places where lighting is in- 
efficient, and to polish these stones by 
planning and selling proper installa- 
tions. 

The campaign is called “The Edi- 
son Expedition.” It was kicked off by 
a meeting of the company’s indus- 
trial and commercial forces with the 
Mississippi Chapter of IES and a 
group of architects, engineers, and 
electrical distributors. It featured 
GE’s “Science of Seeing’? demonstra- 
tion. 

The demonstration was then taken 
on a tour of the company’s service 
area, where 54 presentations on mod- 
ern office, school, and commercial 
lighting were made in nine cities. 
Newspaper, radio and TV advertis- 
ing, as well as personal invitations, 
were used to invite people to attend. 
The company also sent direct-mail 
pieces on office and store lighting to 
more than 4000 commercial cus- 
tomers. 


used 


New England Electric System com- 
panies are engaged in a variety of 
Jubilee activities. 

Suburban Electric has 
a 36-in Jubilee emblem for store win- 
dows. The company’s salesmen are 
using business cards with a bronze 
reproduction of the emblem. 

The range featured in a spring 
campaign by the Malden office was 
entitled the “Diamond Jubilee Spe- 
cial.” 

A Jubilee display in Lowell Elec- 
trie’s window was reproduced in a 
full-page rotogravure ad in the 
“Lowell Sunday Sun” in February. 
Another display at the Lowell indus- 
trial exhibit in May included a model 


designed 
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A Jubilee postcard developed by South- 
ern California Edison Co. 


of the company’s sources of energy 
and a Jubilee wall transparency. 

In Lawrence, February 11 was pro- 
claimed “Thomas Alva Edison Day” 
by the mayor. A window display in 
Lawrence Electric’s offices featured 
replicas of 15 world-famous _his- 
torical diamonds. 

Salem Electric received a good 
ceal of publicity in the local press 
for a_ street-lighting job. “Before” 
and “after” pictures bore the head- 
ing, “White Way Resplendent for 
Diamond Jubilee of Electric Light- 
ing.” 

Jubilee posters are being dis- 
played in Worcester County Electric 
stores. In the company’s 96 better- 
light school programs conducted 
since January 1, about 8000 children 
have received the comic book “Edi- 


son, the Man Who Changed the 
World.” 
At a banquet in Providence in 


March, Governor Dennis J. Roberts 
was presented the Jubilee medallion 
by the president of the Electrical 
League. The league is sponsoring an 
advertising layout competition for 
the Rhode Island School of Design’s 
senior class. A prize will be awarded 
the student with the best 1000-line 
ad using the Jubilee emblem and 
league signature. The winning ad 
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will be published on October 21. The 
lighting of a sign above Narragan- 
sett Electric’s new boiler room at 
the South Street Station occasioned 
a four-column news story and picture 
in “The Evening Bulletin.” 

System district managers took 
part in the February Advertising 
Club and Electric Institute of Bos- 
ton Jubilee luncheon. System compa- 
nies ran an Edison ad on February 
11, and the system magazine, “Con- 
tact,” published a Jubilee story. 
Complimentary 150-w lamp bulbs are 
being presented to housewives at 
cooking classes or by employees mak- 
ing home service calls. Each bulb has 
a Jubilee insert tab on the lamp 
sleeve. 


New Orleans Public Service Inc., 
featured the Jubilee in its annual re- 
port and placed a Jubilee exhibit in 
the New Orleans Home Show. In 
September, the company plans to dis- 
tribute 270,000 Jubilee book covers 
to school children. An essay contest 


will also be sponsored for high- 
school students. In the company’s 
Jubilee residential - lighting cam- 


paign, quotas were exceeded in every 
category by almost all participants, 
with some as much as 200 per cent 
over quota. The company will spon- 
sor a Jubilee dinner in October with 
the Electrical Association of New 
Orleans. 


New York State Electric & Gas Corp., 
in Binghamton, lit a replica of the 
first lamp to activate an electric eye 
that turned on the lights of a new 
highway. 

The company also conducted a 
Jubilee lamp campaign operated en- 
tirely through youth groups. Some 
88,500 packages of three 60-w, two 
100-w, and one 150-w bulbs were 
sold. The five Boy Scout Troops that 
sold the highest per-capita volume 
of packages were sent free to sum- 
mer camp for a week. Winning 4-H 
groups were honored at a luncheon 
held at Cornell University. Every boy 
or girl who participated in the cam- 
paign received a Jubilee T-shirt. 
Over 8000 have been distributed. 

Other company Jubilee activities 
include window lighting con- 
conducted with Chambers of 
half-time pageantry at 


will 
tests 
Commerce; 
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A striking window dedicated to Edison by Philadelphia Electric Co. The plaque 


at left names him “the greatest revolutionary of our age,” 


“inventor, humanitarian, 


herald of industrial progress for the good of mankind.” 


eollege and _ high-school football 
games; ceremonies at night football 
and baseball games; Jubilee poster 
contests; simultaneous district em- 
ployee dinners; and connection of 
the company’s 400,000th customer. 
The Jubilee is being covered in “Tie 
Lines News,” which is also running 
a series of Edison quotations as 
“Jubilee Gems.” 


Omaha Public Power District has 
launched an active Jubilee campaign, 
as follows: 

1. The district publicized the Jubi- 
lee in its annual report. It is now 
featuring Jubilee articles in all of 
its internal and external publica- 
tions. 

2. In May it sponsored GE’s “In- 
dustrial Productivity Forum” in 
Omaha. The principal address at the 
forum was devoted to the Jubilee. 

3. It will tie the Jubilee’ to 
Omaha’s centennial celebration this 
summer. On August 21 there will be 
an electrical parade, in which the 
district will enter a giant Jubilee 
float. 

4. The utility’s North Omaha 
Power Station was dedicated in a 
Jubilee ceremony in May. During 
Jubilee week in October, the public 
will be invited to visit all of the 
district’s properties. 


Pacific Gas and Electric Co. activi- 


ties are so extensive that space per- 
mits only brief mention of them. In 
April, a five-week exhibit on light 
and elements of architec- 
ture and interior design opened at 
the San Francisco Museum of Art. 
Jointly sponsored by the company 
and IES, the exhibit was widely ac- 
claimed. The regional IES 
ence held at the museum on April 
19-20 publicized as a Jubilee 
conference. Other activities include: 


color as 


confer- 
was 


1. Home-lighting promotion. Com- 
pany advertising and dis- 
plays in February tied home lighting 
to the Jubilee. 

2. Speakers Bureau. Company 
speakers will tell the Jubilee story 
to civic groups in September and Oc- 
tober. Jubilee match 
booklets will be handed out, and a 
replica of the original lamp will be 
used as a point of interest. 


window 


folders and 


3. Central-station tours. Tours for 
2000 high-school students were ar- 
ranged in April and May and will be 
continued in September and October. 

4. Home-Lighting workshop. 
Franciscan State College, BLBS, 
Northern 
reau will 


San 
and 
California Electrical Bu- 
sponsor it. 

5. Fairs. The company Jubilee will 
exhibit at 27 county fairs from June 
through August. A Jubilee display 
will be a feature of the California 
State Fair in September. 
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The company’s Jim Rich shown with the 
lighting devices he uses in talks before 
civic groups. 


6. Electrical Week. The northern 
California Electrical Bureau’ will 
sponsor it on October 18-23. The 
week will begin with proclamations 
from the mayor’s office of those cities 
having bureau units. 

7. Night electrical 
trical manufacturers, distributors, 
and dealers will be invited to take 
part. It will take place during Elec- 
trical Week, midway between the 
publication date of a special Sunday 
newspaper section and the screening 
of the Jubilee TV show on the fol- 
lowing Sunday. 

8. World’s tallest Christmas tree. 
The company has tentative plans to 
convert a tower of the Golden Gate 
Bridge into a tree of light. It would 
be visible from most of San Fran- 
cisco and the Bay area. 

9. Advertising and Publicity. PG 
and E has started an extensive pub- 
licity campaign and enlisted the sup- 
port of numerous associations and 
societies for the Jubilee. The West 
Coast premiere of “The Eager Minds” 
was presented by the company this 
month in San Francisco. 


parade. Elec- 


Pennsylvania Electric Co. recently 
completed a successful Jubilee light- 
bulb campaign in cooperation with 
dealers as part of its Jubilee ob- 
servance. It was built around a “bar- 
gain bag.” The customer paid for 
three 60-w and two 100-w bulbs and 
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got a 150-w bulb free. A “mystery 
shopper” visited the dealers and 
gave $1.00 to each sales person who 
tried to sell him a bargain bag. 
Other awards were made to sales- 
men who sold 25 bags or more. The 
company also awarded prizes to deal- 
ers with the best window and point- 
of-sales displays. Dealers were given 
display material; Penelec ads told 
the bargain-bag story in 70 news- 
papers; and spot announcements on 
23 radio and three TV stations di- 
rected listeners to visit their light- 
bulb dealers. 

The company promoted the Jubilee 
in its annual report and uses a Jubi- 
lee overprint on its customer bills. 
A 1000-line Jubilee ad announced the 
opening of Penelec’s Shawville Plant. 


Pennsylvania Power & Light Co. 
staged a Jubilee celebration in Sun- 
bury, Pa., where the first Edison 
3-wire system went into operation on 
July 4, 1883. 

“Farm Journal” for September 
will be a Jubilee issue. A 32-page 
section will feature a farm specially 
electrified for the Jubilee. The idea 
for the farm was worked out with 
PP&L. Thirty-seven manufacturers 
supplied the equipment for the farm, 
and PP&L installed it. 

The company named this year’s 
winners of its annual scholarships 
its Jubilee winners. Their pictures 
appeared on posters in company 
office windows throughout the sys- 
tem. News played up the 
Jubilee theme of the awards. 

PP&L named its new Martins 
Creek Plant its “Jubilee-Year Power 
Plant.” A 132,500-kw unit of the 
plant will go into operation this sum- 
mer. A brochure on the progress of 
the plant has been sent to all em- 
ployees. 


stories 


The company letterhead bears the 
Jubilee emblem. The quarterly re- 
port to stockholders outlined PP&L’s 
Jubilee program. 


Philadelphia Electric Co. is using 
the Jubilee theme in all its promo- 
tional material this year. Numerous 
Jubilee articles have appeared in the 
company magazine, “Current News.” 
A company Jubilee booklet, “75 
Years of Electric Progress at Your 
Service,” describes many commercial 
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and industrial uses of electricity. 
The company is also readying plans 
for the peak period in October lead- 
ing up to the TV show. 

A window was devoted to Edison 
on February 11. At the Philadelphia 
Home Show in February, the com- 
pany presented a three-part exhibit. 
Two of its sections contrasted the 
home wiring of 1900 with the 
planned wiring of today. The third 
dealt with lamp-bulb development. 

The company is routing a Jubilee 
exhibit to all home shows in its area. 
It has already been displayed to large 
crowds in Pottstown and Chester. 

The company’s Jim Rich has a dis- 
play of 12 lighting devices that he 
shows to civie groups. Six of the de- 
vices date from 600 B. C. to 1690 and 
the other six from 1800 to 1879. They 
provide a background for discussing 
what electricity means to the Amer- 
ican standard of living. 

The “Evening Bulletin” and the 
company sponsored an Independence 
Day program over WCAU and WPTV 
from Independence Hall. Called 
“Lights of Freedom,” it featured a 
GE 75,000-w lamp. The lamp was 
brought to full brilliance as _ the 
Hall’s tower bell rang 13 times, once 
for each colony. The lamp was on a 
30-ft stand decorated with a Jubilee 
plaque. On the mall, a 300-ft Amer- 
ican flag was worked out in 10,000 
colored lights. 

Meetings of the Maintenance En- 
gineers Association and Housewares 





Youngsters examine Public Service of 
Colorado’s display at the Children’s 
Museum of the Denver Art Museum. 
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Division of the Electrical Associa- 
tion of Philadelphia were geared to 
the Jubilee theme by the company. 


Public Service Co. of Colorado has 
used Jubilee material widely in news- 
paper and radio advertising, on bul- 
letin boards, and in “Lines,” the com- 
pany magazine. Following are other 
company activities, with more being 
planned: 

1. “The Magic Key,” a _ two-act, 
hour-long stage show, tells the story 
of electrical progress. It is presented 
by employees to schools, PTA’s, and 
other groups. Already over 11,000 
people have seen it. 

2. Jubilee displays were set up at 
the Colorado Society of Engineers 
meeting in February and at the Den- 
ver Home Show in May. For the 
youngsters, a display devoted to elec- 
trical progress has been installed in 
the Children’s Museum of the Denver 
Art Museum. 

3. Two open houses were held re- 
cently. One at Alamosa marked the 
starting of a new 10,000-kw unit and 
the opening of a remodeled office. 
The other celebrated remodeling of 
the Boulder office. Jubilee displays 
were used at both functions. 

4. A GE _ 75,000-kw bulb was 
uniquely displayed in Denver. It was 
placed on a 24-story “mile-high-cen- 
ter” office building. Turned on for 
12 minutes at night, it dominated the 
lights of the city. The event got full 
newspaper, radio, and TV coverage. 

5. The company arranged with the 
Ford Museum and Detroit Edison to 
have William Clay Ford be guest on 
the radio program “Denver Calling.” 


Public Service Electric and Gas Co. 
is making a drive for improved in- 
dustrial lighting as part of its Jubi- 
lee celebration. Promotional material 
has already been sent to some 3500 
industrial customers. 

An Edison ad was run on February 
11, and company advertising through- 
out the year is using the Jubilee 
theme. A series of ads on the TV 
show and other Jubilee themes will 
be concentrated in the month before 
the Jubilee’s climax. Some of the ads 
will be devoted to a “Light Through 
the Ages” exhibit to be held in 
Newark’s Terminal Auditorium, Octo- 
ber 11-22. 


Speakers will be provided for civic 
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groups: a Jubilee lamp campaign is 
being planned for the fall; and a GE 
75,000-w bulb will be displayed. 

In October, Public Service will ex- 
hibit the Rushford Collection of 
lamps. “The Eager Minds” will be 
shown and stores and dealers urged 
to set up Jubilee displays. Company 
buildings will be floodlit and com- 
pany offices decorated with a Jubilee 
theme. Jubilee cards will be used on 
buses. 

Lyle McDonald, Chairman of the 
Board, has written a letter to all Pub- 
lic Service employees to inform them 
of the company’s Jubilee plans. 

For the remainder of the year, all 
company correspondence will be 
written on stationery bearing the 
Jubilee imprint. 

P 

Rochester Gas and Eilectric Corp. 
began a Jubilee lamp campaign in 
January. In February, the company 
sponsored a basketball game; floor 
lamps and a year’s supply of bulbs 
were given to holders of lucky num- 
bers. On February 13, the company 
devoted its TV commercials to Edi- 
son. 

In the spring, the Bausch Museum 
had a two-month exhibit on the his- 
tory of light. Sponsored by RG&E 
and the Junior League of Rochester, 
it was open to the public. School chil- 
dren visited it daily through the Mu- 
seum’s School Service Program. 

The company tied in with the 
George Eastman birthday centennial 
in July. Newsreels supplemented 
their coverage of the centennial cele- 
bration with motion pictures of Edi- 
son and Eastman visiting. The com- 
pany also arranged for the Eastman 
Kodak Colorama in Grand Central 
Station in New York to feature the 
Jubilee in October. It will relate flash 
photography to the invention of elec- 
tric light. The association of Edison 
and Eastman will be the subject of 
the exhibit that adjoins the colorama. 
The exhibit is visited by some 40,000 
people a week. 

Other RG&E plans include Jubilee 
exhibits at the Monroe and Ontario 
County Fairs in August and a Jubi- 
lee night at a Red Wing baseball 
game in September. The company is 
using radio, display advertising, cus- 
tomer publications, speaking engage- 
ments, and publicity materials to 
dramatize its Jubilee program. 


EDISON ELECTRIC INSTITUTE BULLETIN 


Southern Cali.ornia Edison Co. is 
publishing a Jubilee story in every 
issue of “Electrical Times” this year, 
as one phase of its extensive activi- 
ties. The “Times” is distributed to 
1,000,000 customers. Jubilee material 
has also appeared in “Edison News,” 
the employee magazine. 

The annual lighting of Altadena’s 
Christmas Tree Lane, a mile-long 
avenue of giant deadors, was dedi- 
cated to the Jubilee. 

In January, company district man- 
agers made simultaneous announce- 
ments of the Jubilee throughout the 
service area. In April, the new 265,- 
000-kw Etiwanda Steam Station was 
dedicated in a Jubilee ceremony. 

Six films telling the story of elec- 
trical service will be shown in Cen- 
tral and Southern California. Ex- 
hibits of lighting equipment have 
been made available to schools, ser- 
vice clubs, and other groups. Jubilee 
window and lobby displays are cir- 
culating through company offices in 
the territory. 

The company inserts small news- 
paper ads to congratulate local or- 
ganizations on their anniversaries. 
The ads point out that Southern Cali- 
fornia Edison is having an anniver- 
too—Light’s Diamond Jubilee. 

The company is working with stu- 
dents of Porterville Union High 
School. The students are designing 
and three-bedroom, all- 
electric Jubilee home on the school 
grounds as a project of the carpen- 
try, cabinet-making, 


sary 


building a 


electrical, and 
home economics classes. When com- 
pleted, it will be sold at auction. 

Company headquarters in Los An- 
geles have been floodlit for the first 
time since the war. A picture of the 
building at night has been made into 
a Jubilee postcard. 


Tampa Electric Co. featured the 
Jubilee at the Florida Electrical Ex- 
position, sponsored annually by the 
company. The exposition was held in 


connection with the Florida State 
Fair in February. 
Two revolving diamonds were 


mounted on the marquee of the ex- 
position building. Inside, 
signs were placed at strategic points 
among some 25 exhibits. Over 15,000 
Jubilee distributed to 
visitors. 

The company also entered floats in 


Jubilee 


coins were 
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the Gasparilla Festival Parade and 
in the Winter Haven Orange Festival 
and Plant City Strawberry Festival. 

As part of its Jubilee program, 
Tampa Electric has built a demon- 
stration unit to show how electricity 
is generated, transmitted, and dis- 
tributed. The unit consists of a mini- 
ature power plant, substation, and 
village. The plant actually generates 
électricity that is carried over a 
transmission and distribution system 
to light the lamps of the village. The 
unit has already been shown to school 
children, PTA groups, civic clubs, 
etc. Its appearance will be stepped 
up in the fall. 

The company will also furnish ma- 
terial for Jubilee programs at local 
meetings of IES and AIEE among 
other fall activities. 


Union Electric Co. of Missouri has 
developed a 13-point program to call 
attention to the Jubilee and its na- 
tional events. Principal activities 
will be conducted through adver- 
sales, a speakers’ 
organizational contacts, 


tising, bureau, 
employees, 
stockholders, civic groups, historical 
societies, universities, libraries, the- 
atricals, a builders’ home show, and 
local government. “The Eager Minds” 
will also be shown. 

Edison Week sections appeared in 
both St. Louis dailies and rotogra- 
vure sections are planned for Octo- 
ber. Company ads are using the 
Jubilee theme. Radio, TV, and bill- 
boards will publicize the Jubilee TV 
show. 

A preview of winning models in the 
company’s “Our Family Kitchen Con- 
test” had a Jubilee theme. The func- 
tion attracted more than 250 teach- 
ers, principals, and superintendents 
of schools. 

This fall the company will exhibit 
antique and modern electrical appli- 
ances operating on principles devel- 
oped by Edison. All St. Louis manu- 
facturers and distributors whose 
products grow out of Edison’s in- 
ventions will be invited to take part. 

Wide use is being made of window 
and floor displays in company offices. 

UE will hold electrical rallies in 
September to signal start of a 75-day 
Jubilee sales campaign. A fall range 
and clothes-dryer promotion will 
have a Jubilee theme. The company 
plans to distribute 550 copies of the 
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San Diego Gas and Electric Corp. displayed the Rushford Collection of Historical 
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Lamps at the Spring Fair of the San Diego Bureau of Home Appliances. 


“Jubilee Plan Book” to dealers and 
retailers. 

The company magazine, “Union 
Electric News,” is publishing Jubilee 
material. Jubilee stickers are being 
used on company trucks and given to 
employees who request them. Each 
employee has been given an exchange 
certificate for a 200-w lamp. UE’s 
annual report called attention to the 
Jubilee. A forthcoming quarterly re- 
port will be devoted to electrical 
progress. 

UE exhibited at a home show in 
February. In March, the company 
and St. Louis Children’s Hospital co- 
sponsored a_ performance of Ice 
Capades for the hospital. 

An “Industrial Productivity For- 
um” in St. Louis attracted more than 
200 industrialists. The forum com- 
memorated the Jubilee. On October 
20, the St. Louis Board of Trade and 
Chamber of Commerce will hold a 
joint Jubilee luncheon. 


The United Illuminating Co. is 
working on an 11-point program of 
Jubilee activities. It includes use of 
the Jubilee emblem in all advertis- 
ing, point-of-sales displays, and pro- 
motion material throughout the year. 
The emblem also appears on com- 
pany stationery and enevelopes. It 
was featured last December in a 1000- 
line ad under the heading, “In 1954 
you'll see this emblem many times,” 
and has been tied in with all succeed- 
ing ads. Another Jubilee ad was run 
on Edison’s birthday. 

In January, a plant tour was held 
for New Haven Community leaders. 
They were presented with Jubilee key 
chains and pencils. Tours for em- 





ployees were held on two week ends 
in May. Refreshments were served, 
with company girls acting as _ hos- 
tesses. 

Signs on new construction have a 
Jubilee theme. The Westinghouse 
“Energy in Action” program has been 
presented to some 3600 students. Win- 
dow displays in company offices have 
been built around Edison and his 
lamp. 

A Jubilee article is appearing in 
each issue of “U. I. News” this year. 


Virginia Electric and Power Co. 
tied the Jubilee to the dedication of 
a new street-lighting system at Kil- 
marnock, Va., in April. The principal 
speaker talked on the Jubilee. Some 
1200 townspeople attended. 

A number of Jubilee activities were 
carried out in June. A Jubilee ad was 
run in 104 newspapers in Vepco’s 
service area. Jubilee counter cards 
were placed in all company offices 
throughout most of Virginia, North- 
eastern North Carolina, and_ five 
counties in West Virginia. Some 500 
of these cards were given to dealers 
for window displays. Jubilee cards 
were also placed on company trucks. 
In October the truck cards will be de- 
voted to the TV show. 

On June 14 Vepco and the Elec- 
trical League of Richmond sponsored 
an all-day picnic at Kentwood Park. 
A Jubilee program was presented. 
Some 300 manufacturers, distribu- 
tors, jobbers, contractors and public 
utility people attended. The Electri- 
cal League is now planning a Jubilee 
dinner for October. 

Vepco is using the Jubilee emblem 
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Company billboards greet motorists on 
roads entering San Diego County. 


on all customer bills from June 
through November. 

A final Jubilee observance will take 
place in December, with dedication 
of a second 100,000-kw unit of the 


company’s Portsmouth station. 


West Penn Power Co. has embarked 
upon an extensive Jubilee program, 
which is being stepped up as the 
climax of the Jubilee approaches. 
Whenever possible, the Jubilee 
theme is being tied into community 
events such as anniversaries, modern- 
ization projects, street-lighting dedi- 
cations, ete. Jubilee “Plan Books” 
and ‘Fact Books” have been routed to 
all division and district managers as 
aids to planning local observances. 
Five prints of “The Eager Minds” 
have been ordered for showings to 
schools, service clubs, etc. The com- 
pany will also promote the Jubilee 
TV show. Newspaper ads will be de- 
voted to it, as will signs on company 


trucks in October. West Penn 
Power’s postcard bills, which now 
bear a Jubilee reference, will later 


advertise the show. Publicity on the 
show will also be distributed to news- 
papers. 

A variety of display material is 
being made available for use of com- 
pany and dealer windows and for 
plant dedications, plant tours, or 
open houses. 

“The Incandescent Genius,” a story 
on Edison reprinted from “Readers’ 
Digest,” is being mailed to all em- 
ployees along with the July-August 
“West Penn News.” The “News” 
notes the Jubilee each month, and the 
October issue will be devoted to it. 

The Jubilee booklet, “The Genie in 
the Amber Box,” will be mailed to all 
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employees and used as a hand-out at 
meetings, tours, etc. Jubilee leaflets 
will also be used in company mailings. 


Wisconsin Electric Power Co. spon- 
sored a “History of Light” exhibit at 
the Milwaukee Public Museum, as an 
opening Jubilee event. The exhibit 
was dedicated in February on the 
anniversary of Edison’s birth. It 
traced lighting from ancient torches 
to modern electrical devices. Visitors 
entered the exhibit through a “cur- 
tain of light.” 

The company installed a display 
at the Milwaukee Home Show in 
March and distributed a Jubilee book- 
let. Over 95,000 people attended the 
show. 

Wisconsin Electric mentioned the 
Jubilee in its annual report. A Jubi- 
lee story appeared in the company 
magazine, “Outlet.” 

In May, a Jubilee open-house was 
held at the company’s new Rock 
River Generating Station. The theme 
of the reception was “Light for Free- 
dom—Power for Progress,” and the 
Jubilee emblem was displayed promi- 
nently. This theme was also used in 
advertising publicity on the 
event. Visitors came from all parts 
of the company’s service area. 


and 


The foregoing programs are rep- 
resentative of Jubilee activities and 
plans across the nation. The bulk of 
these activities, however, is being 
carried out by the many companies 
that could not be mentioned above 
because of space limitations. Follow- 
ing is the honor roll of U.S. electric 
light and power companies whose 
participation in the Jubilee is bring- 
ing the story of electrical progress to 
people throughout the nation: 


Alabama Power Co. 

American Gas and Electric Service Corp. 
Amesbury Electric Light Co. 
Appalachian Electric Power Co. 
Arizona Public Service Co. 

Arkansas Power & Light Co. 

Atlantic City Electric Co. 

Attleboro Steam & Electric Co. 


Bangor Hydro-Electric Co. 

3everly Gas & Electric Co. 

Black Hills Power & Light Co. 
Blackstone Valley Gas & Electric Co. 
30ston Edison Co. 

Brockton Edison Co. 


California Electric Power Co. 
California-Pacific Utilities Co. 
Cambridge Electric Light Co. 
Canton Electric Light & Power Co. 
Cape & Vineyard Electric Co. 
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Corner of a PEA Jubilee exhibit at the 
State Fair in Harrisburg, Pa. 


Carolina Power & Light Co. 

Central Hudson Gas & Electric Corp. 
Central Illinois Electric and Gas “o. 
Yentral Illinois Light Co. 

‘entral Illinois Public Service Co. 
‘entral Louisiana Electric Co. 
‘entral Maine Power Co. 

Yentral Ohio Light & Power Co. 
entral Power and Light Co. 

‘entral Vermont Public Service Co. 
Cheyenne Light Fuel & Power Co. 
The Cincinnati Gas & Electric Co. 
The Cleveland Electric Illuminating Co. 
Coast Counties Gas & Electric Co. 


a 
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Columbus and Southern Ohio Electric Co. 


The Commonwealth Edison Co. 
Connecticut Light & Power Co. 
Connecticut Power Co. 
Consolidated Edison Co. 
of New York, Inc. 
Consolidated Gas Electric Light and 
Power Co. of Baltimore 
Consumers Power Co. 


Dallas Power & Light Co. 

The Dayton Power and Light Co. 
Delaware Power & Light Co. 
The Detroit Edison Co. 

Duke Power Co. 

Duquesne Light Co. 


Edison Sault Electric Co. 
£1 Paso Electric Co. 
The Empire District Electric Co. 


Fitchburg Gas & Electric Light Co. 
Florida Power & Light Co. 
llorida Power Corp. 


Georgia Power Co. 

Georgia Power and Light Cv. 
Gloucester Electric Co. 
Granite State Electric Co. 
Green Mountain Power Corp. 
Gulf States Utilities Co. 


The Hartford Electric Light Co 
Haverhill Electric Co. 

The Hawaiian Electric Co. 
Home Light and Power Co. 
Housatonic Public Service Co. 
Houston Lighting & Power Co. 


Idaho Power Co. 

Illinois Power Co. 

Indiana & Michigan Electric Co. 
Indianapolis Power & Light Co. 
Interstate Power Co. 

Jowa Electric Light and Power Co. 
Iowa-Illinois Gas and Electric Co. 
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Iowa Power and Light Co. 
towa Public Service Co. 
Iowa Southern Utilities Co. 


Jersey Central Power & Light Co. 


Kansas City Power & Light Co. 
Kansas Gas and Electric Co. 

The Kansas Power and Light Co. 
Kentucky Utilities Co. 

Kentucky & West Virginia Power Co. 
Kingsport Utilities, Inc. 


Lake Superior District Power Co. 
Lawrence Electric Co. 

Long Island Lighting Co. 

Louisiana Power & Light Co. 

Louisville Gas & Electric Co. 

The Lowell Electric Light Corp. 
Luzerne Electric & Gas Division (UGI) 
Lynn Gas & Electric Co. 


Madison Gas & Electric Co. 
Maine Public Service Co. 
Malden Electric Co. 
Metropolitan Edison Co. 
Michigan Gas and Electric Co. 
Middle South Utilities, Inc. 
Minnesota Power & Light Co. 
Mississippi Power Co. 
Mississippi Power & Light Co. 
Missouri Edison Co. 

Missouri Power & Light Co. 
Missouri Public Service Co. 
Missouri Utilities Co. 
Monongahela Power Co. 

The Montana Power Co. 
Mountain States Power Co. 
The Mystie Power Co. 


Narragansett Electric Co. 

New Bedford Gas & Edison Light Co. 
New England Electric System 

New Hampshire Electric Co. 

New Jersey Power & Light Co. 

New Orleans Public Service Inc. 
New York State Electric & Gas Corp. 
Niagara Mohawk Power Corp. 
Northampton Electric Lighting Co. 
Northern Berkshire Electric Co. 
Northern Indiana Publie Service Co. 
Northern Pennsylvania Power Co. 
Northern States Power Co. 
Northwestern Public Service Co. 


Nhio Edison Co. 

The Ohio Power Co. 

Mklahoma Gas and Electric Co. 
Omaha Public Power Dist. 
Orange & Rockland Electric Co. 
Otter Tail Power Co. 


Pacific Gas and Electric Co. 

Pacific Power & Light Co. 

The Patchogue Electric Light Co. 
Pennsylvania Electric Co. 
Pennsylvania Power Co. 
Pennsylvania Power & Light Co. 
Philadelphia Electric Co. 

Plymouth County Electric Co. 
Portland General Electric Co. 

The Potomac Edison Co. 

Potomac Electric Power Co. 

Public Service Co. of Colorado 
Public Service Co. of Indiana, Ine. 
Public Service Co. of New Mexico 
Public Service Co. of New Hampshire 
Public Service Co. of Oklahoma 
Public Service Electric and Gas Co. 
Puget Sound Power & Light Co. 


Quincy Electric Light & Power Co. 
Rochester Gas and Electri¢ Corp. 


Rockland Light & Power Co. 
(Continued on page 290) 
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Jubilee Film, “The Eager Minds,” Completed 


Many Prints 


66 HE Eager Minds,” an exciting 
Jubilee film that describes 
electrical progress in terms of 

what that progress means to people 
in their everyday lives, was completed 
early this month. Already 63 com- 
panies have ordered 146 prints of the 
picture for showings in their service 
areas. 

The film was previewed in New 
York City on August 10 for the trade 
press and companies in the area. Other 
companies will be able to review it at 
showings held throughout the country 
later this month. 

“The Eager Minds” tells how in- 
dividual initiative and the desire to 
extend human knowledge have pro- 
duced today’s electrical wonders. But 
most exciting, perhaps, is its portrayal 
of the electrical future, to which al- 
most half of the film is devoted. Much 
of this material has never before been 
shown on the screen. 

Throughout, “The Eager Minds” 
has been designed to stimulate audi- 
ence interest in electrical living. 

The 16-mm film was made by RKO- 
Pathe, one of the country’s leading 
motion picture studios. It runs about 
27 minutes and has been produced in 
full color by the new Eastman Color 
process. It. has a complete musical 
score. 

Its principal character, Jim Scott, 
is played by stage and TV _ star 
Phillip Bourneuf. The cast also in- 
cludes other professional actors, as 





Edison and his associates work on the 
lamp at the Menlo Park laboratory, a 
scene from “The Eager Minds.” 


Already Ordered for Local Showings 


well as many electric industry em- 
ployees, shown actually working at 
their jobs. 

The picture opens on a stormy night 
in 1910. Young Jim Scott has been 
reading in bed about men like Edison, 
Faraday, and the Wright brothers. 
Before he goes to sleep, he thinks of 





Phillip Bourneuf (right), stage and TV 
star, heads the film’s cast of professional 
actors. 


Edison and the experiments that led 
to the first practical incandescent lamp 
and the Pearl Street Station. 

Like Edison, Jim wants to know 
how knowledge can be put to the uses 
of mankind. He has an eager mind. 

Jim grows up, and the uses of elec- 
tricity multiply. He graduates from 
college as an electrical engineer and 
enters an electrical manufacturing 
company. As the years pass, he helps 
electricity become indispensable to our 
daily lives, to the progress of indus- 
try and business, to the development 
of our farms and homes. 

Now an authority in his field, he is 
invited to address the present gradu- 
ating class of his alma mater. In his 
talk, he speaks of “America’s elec- 
trical future, and the part you’ll play 
in it.” He reviews laboratory develop- 
ments that may soon be put into gen- 
eral use. He describes the challenges 
posed by future electrical achieve- 
ment. He ends his talk with, ““Tomor- 
row belongs to your generation, to 
your eager minds.” 

When he returns home, Jim finds 
his son reading the same type books 
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that he himself read years ago. Here 
is another eager mind that will help 
fulfill the promise of tomorrow. 

The picture has been cleared for 
television and can be placed on local 
stations. It will not be released to any 
TV network by Light’s Diamond Jubi- 
lee Committee. Arrangements for film 
showings will be left entirely to com- 
panies buying prints. The committee 
will make no other distribution of the 
prints. 

The scale of prices for the first 
print has been set as equitably as pos- 
sible. For light and power companies, 
the price has been set according to the 
total number of meters reported in 
the current McGraw-Hill “Directory 
of Electric Utilities.” For electrical 
manufacturing companies, only one 
price has been set because of the diffi- 
culty of fixing a sliding scale. 

Prices for the first print of 
Eager Minds” are: 


“The 


To electrical manufacturing 


companies ..... aad eserves $800 
To light and power com- 

panies with 

More than 500,000 meters. .$900 
400,000-500,000 meters..... $800 
300,000-400,000 meters. ....$700 
200,000-300,000 meters..... $600 
100,000-200,000 meters..... $500 
50,000-100,000 meters..... $400 
Less than 50,000 meters. .$300 


Additional prints are $175.00 each. 
All prints are complete with reel, can, 
and carrying case. 





The cast also includes many industry 
employees who are working for Ameri- 
ca’s electrical tomorrow. 








Wide Variety of Jubilee Materials 


Designed to Aid Local Observances 


WIDE variety of Jubilee mate- 
rials, designed to aid electric 
companies in their community activ- 
ities, has been prepared by Light’s 
Diamond Jubilee Committee, electric 
industry groups, and display manu- 
facturers. Since only eight weeks re- 
main until the climax of the Jubilee, 
the committee urges that materials 
be ordered now to insure delivery in 
time for full use to be made of them. 
The materials developed by the 
committee are being offered to com- 
panies at as close to cost prices as 
possible. These materials include: 


Jubilee Plan Book and Jubilee Fact 
Book, companion pieces giving back- 
ground data and suggestions for 
planning observances. The “Plan 
Book” offers ideas for creating ad- 
vertising copy, publicity, displays, 
etc. The “Fact Book” is a compen- 
dium of important facts about past, 
present, and future electrical prog- 
ress, presented in a series of 21 
articles. 


The Genie in the Amber Box, a 24- 
page booklet on the benefits of elec- 
tricity, done in a light, appealing 
style. Illustrated with line drawings, 
it uses the theme of the legendary 
genie who serves man with super- 
human strength. 


ABC’s of Electricity, a leaflet, and 
How Would You Live, a folder, de- 
signed for use as pass-out literature 
or bill stuffers. Printed in two colors, 
both emphasize electrical living and 
the meaning of the Jubilee. 


Jubilee Medallion, a 3-in. commemo- 
rative bronze medal. A prestige item, 
it is ideal for presentation to com- 
munity leaders, public officials, con- 
test winners, outstanding employees, 
etc., at Jubilee ceremonies. 


Jubilee Photo Set and Historical 
Photo Set, each consisting of six 
photos with captions. The first set 
contains contemporary pictures illus- 
trating electrical progress. The sec- 
ond illustrates the early development 
of the industry. 


Two TV Film Spots, designed to sup- 
plement other materials. One runs 20 
seconds, the other 60 seconds. Both 
have been cleared for unlimited use 
as “wild” spots and for limited use as 
parts of sponsored programs. 


The Eager Minds, a Jubilee sound- 
color film that tells what electrical 
progress means to people in their 
everyday lives. The picture has been 
cleared for TV. See story on page 287. 


Jubilee Streamer, 28 in. long by 5 in. 
wide. Printed in bright bronze and 
blue, it can be used on windows, 
walls, as part of displays, etc. 


Letterhead Stickers, printed in blue 
on bright bronze metallic paper, with 
gummed backs. Type A, showing both 
the face and reverse side of the em- 
blem, is 2 in. by 1 in. Type B, a com- 
posite of both sides of the emblem, is 
1 in. in diameter. 


Window Stickers, large editions of 
the letterhead stickers, gummed on 
the face. Type A is 6 in. by 3 in. Type 
B is 3 in. in diameter. 

Emblem Glossies, 8-in. by 10-in. 
photographs suitable for reproduc- 
tion. These have a variety of uses 
in displays, advertising, etc. 


Emblem Proofs, line reproductions 
of the composite Jubilee emblem. 
These are 3 in. in diameter and can 
be used for advertising drop-ins, 
labels, ete. 


Postmark Ad Plate, featuring a Jubi- 
lee message. Plates for Pitney-Bowes 
postage meters are available imme- 
diately. Those for other meters take 
about two weeks for delivery after 
receipt of order. 


A packet of committee-prepared 
materials was recently sent to each 
Jubilee participant. It contained sam- 
ples or detailed descriptions of all 
the above items. An order blank list- 
ing prices was included, along with a 
catalog of all materials prepared by 
other sources as of June 1. 
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The committee is sending its 
“Newsletter” free of charge to every- 
one taking part in the Jubilee who 
desires it. Twelve have been pub- 
lished so far. The committee is also 
furnishing a quantity of mimeo- 
graphed material without cost to par- 
ticipants. Included in this material 
are: 


Speeches, ten minutes long, dealing 
with Jubilee subjects. Five have been 
distributed so far. Two more will be 
prepared. 


Employee Magazine Stories on dif- 
ferent aspects of the Jubilee. Seven 
have been sent out. Two more are to 
come. 


Pattern Releases for local use. These 
tie in with the committee’s national 
releases. 


Pattern Radio and TV Spots on na- 
tional and local Jubilee activities. 
One set has already been sent to par- 
ticipants. Three more will be distrib- 
uted later. 


Additional Jubilee material is 
available from the ECAP Mat Ser- 
vice and Reddy Kilowatt Service. 
ECAP is offering three Jubilee ads. 
Each comes in three sizes: 50, 30, and 
20 column inches. To its subscribers, 
Reddy Kilowatt is also supplying ad- 
vertising mats, as well as posters, 
novelties, etc. 

Among the Jubilee goods and ser- 
vices available from other suppliers 
are the following: 


Badges, banners, booklets, busi- 
ness cards, buttons, classroom ma- 
terial, displays, and display mate- 
rial. 

Edison material, entertainment 
programs, films, fireworks, flags, 
jewelry, lamp replicas, lamps and 
shades, lighting displays, match 
books, and novelties. 

Pageant staging, parade floats, 
photographs, plaques, posters, and 
promotional materials. 


The committee will be glad to pro- 
vide order blanks, a “Where to Buy 
Them” guide of Jubilee materials, 
and more detailed descriptions of the 
items noted above. Inquiries should 
be addressed to Prall Culviner, 
Secretary and Coordinator, Light’s 
Diamond Jubilee Committee, 2650 
Graybar Building, 420 Lexington 
Ave., New York 17, N. Y. 
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From Edison into the Future 


O fanfare heralded the dawn of 
N the Electrical Age on October 

21, 1879, when Edison demon- 
strated the first practical incan- 
descent lamp in his laboratory. He 
and his associates were well pleased, 
but they hardly broke stride in their 
quest for improvements in the lamp 
and in the system to light it. 

Edison planned a public exhibition 
of his electric light in Menlo Park 
for the closing days of 1879. About 
a week before, on December 21, the 
first detailed account of his experi- 
ments appeared in the New York 
Herald. 

Reaction was swift. Skeptics among 
the men of science put themselves on 
record in withering terms: “One 
must look upon Edison’s new electric 
playthings only as the experiments 
of a semi-practical prestidigitateur 
... from an economical point of view 
they must be a complete failure.” One 
famous researcher alleged that “up 
to this time he has done absolutely 
nothing that is new or valuable in 
electric lighting,” staked his own 
reputation as an “electrician” on that 
statement, and even offered $100 to 
Edison if he could prove his claims. 


Public Acclaim 


But thousands of people whose 
opinions were not based on the shift- 
ing sands of theory decided to see for 
themselves. They came, they 
“brilliantly illuminated” buildings, 
and they called it “wonderful.” Spe- 
cial trains were required to handle 
the visitors on New Year’s Eve, and 
Edison’s work was almost completely 
halted by the flood of people pour- 
ing through the laboratory and shops. 
They knew that they were witnesses 
of a great achievement. Some ex- 
pressed themselves by asking ques- 
tions of varying validity, and some 
quietly carried off bulbs as souvenirs. 

But one individual spoke for all 
when he sent this message to Edi- 
son: “...I gladly express congratu- 


Saw 


lations for your success, and none 
the less because I notice that the 
skeptics of scientific conceit are 
against you... so long as we are 
finite beings on an infinite field, true 
science should be sensible enough 


and humble enough not to pooh pooh 
anybody, and certainly not the man 
who can do so much with that strange 
thing human science itself knows so 
little about that it cannot tell what 
it is. Success to you, sir, and as much 
of it as you can well bear, and pardon 
please this personal expression of 
thanks from a single one-forty mil- 
lionth part of the nation whose en- 
lightenment much to 
you.” 


will owe so 


Varied Uses Demonstrated 


The electric light was principally 
in the public eye, but even more than 
that was being exhibited at Menlo 
Park. There is this significant ac- 
count of a demonstration which took 
place on New Year’s Eve: “The 
method of regulating the supply of 
electricity at the central station was 
explained in detail, as was also the 
electric motor; the latter was made 
to pump water and run a sewing ma- 
chine with only as much electricity 
as was necessary to give out an il- 
lumination of the brilliancy of an 
ordinary gas jet.” 

Gas company officials and “elec- 
tricians” among the visitors undoubt- 
edly also heard Edison point out to 
skeptics that electricity for power 
would be an important factor in the 
practicality of his system, since an 
electric plant “would be kept in use 
nearly all day and all night—in the 
daytime furnishing power, in the 
nighttime furnishing illumination.” 

It was also noted that “in the sum- 
mer, Mr. Edison proposes to have 
small motors, that will be a table 
ornament, to keep fans waving to 
cool heated ladies. . .” 

And, when Edison was asked about 
the exact cost of the new light, he 
was quoted as saying: “After the 
electric light goes into general use, 
none but the extravagant will burn 
tallow candles.” 

These were strangely accurate 
glimpses of the future that was to 
come—a future that was seen to be 
many, many years away. But even the 
vaulting imagination of genius was 
confined by the limits of living as 
then experienced. There was not a 
hint in the civilization of 1879 that 
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could have formed the basis for pre- 
dicting the scope of electrical living 
75 years later. There was no way to 
conceive of it. 

During Light’s Golden Jubilee in 
1929, two years before his death, Edi- 
son, in characteristically direct fash- 
ion, said: “I must confess that I 
never dreamed that from (the incan- 
descent lamp) would come the stu- 
pendous electrical industry of today.” 
A year earlier, he made a statement 
that will stand the test of many dec- 
ades to come. “So long as there re- 
mains a single task being done by 
men or women which electricity could 
do as well, so long will that develop- 
ment be incomplete. What this de- 
velopment will mean in comfort, in 
leisure, and in opportunity for the 
larger life of the spirit, we have only 
begun to realize.” 


A Different World 

The world was vastly different in 
1929 than it’‘had been when the young 
Edison was patiently answering ques- 
tions on New Year’s Eve, 1879. Radio 
and sound motion pictures were new 
marvels. Many homes not only had 
electric light, but electric irons, vac- 
uum cleaners, and electric “ice boxes” 
as well. Mass production was begin- 
ning to come into its own. 

Men and nations everywhere on the 
globe paid Edison homage for his 
work and for the great accomplish- 
ments growing out of it. But Edison 
himself noted that the “magnificent 
proportions” of electrical develop- 
ment had been “achieved through the 
labors of many men of many minds 
in the fifty years that have elapsed” 
since that first light. 

Through the magic of electricity, 
we know how Edison moved and 
talked at the time of the Golden Ju- 
bilee. There are precious reels of 
film which bring back those days. In 
a tribute to Edison this year, at the 
EEI Convention in June, as part of 
the celebration of Light’s Diamond 
Jubilee, these pictures were shown— 
and the experience was deeply in- 
spiring. 

They served, too, to indicate how 
far removed we are from the world 
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just 25 years ago. Television, the 
atom, electronics, jet transportation 
make 1929 seem almost as quaint as 
1879. But more than physical changes 
have come about. 

In the 1920’s, everyone in the 
United States seemed to be enjoying 
a wonderful sense of strength and 
well-being. There was nothing that 
could not be accomplished, nothing 
that could seriously threaten the 
bright future. 


Sobering Responsibilities 


Since the Golden Jubilee, the world 
has passed through economic depres- 
sion and searing war. The United 
States has emerged with the sober- 
ing role of leader and with a great 
burden of responsibility in a world 
divided as never before. And the 
electrical industry, providing the en- 
ergy and the sinews of our way of 
life, is fully aware of its share of 
that responsibility. Our industry’s 
vitality has increased, not dimin- 
ished, in the face of severe tests, and 
its wisdom has deepened and broad- 
ened. 

We see now no limit to the poten- 
tial harvest of good which electrical 
development can produce for people 
everywhere. Yet although we see fur- 
ther into the future than before, we 
realize more keenly how little we can 
truly know of it. 

These influences give to Light’s 
Diamond Jubilee a flavor which no 
other industry celebration has had. 
In today’s world, we have a sharper 
sense of the value of the individual. 
and there is a greater identity with 
the people served. There is a com- 
pelling emphasis on everything that 
electricity has done and can do to 
increase human hapniness, nersonal 
dignity, an’ individual ability to 
make a better life. 

This does not mean that Light’s 
Diamond Jubilee is deficient in pag- 
eantry, in exuberance, or optimism. 
Quite the contrary, as the preceding 
pages on communitv celebrations 
show. But it is this underlying desire 
to bring to people everywhere a last- 
ing comprehension of the tremendous 
significance behind the outward 
forms of celebration that has inspired 
an unprecedented number of electric 
companies to draw up such effective 
and well-rounded plans for their ob- 
servances. 


EDISON ELECTRIC INSTITUTE BULLETIN 


We are doing more than inviting 
our customers to an industry birth- 
day party as guests to be enter- 
tained. We are observing it as an 
important anniversary for everyone. 

This has been evident in the fine 
cooperation of companies, organiza- 
tions, and groups throughout the 
electrical industry. Manufacturers 
are giving essential support to the 
Jubilee television show; they are de- 
voting time and space on TV, on 
radio, in magazines and newspapers 
to Jubilee messages. Industry maga- 
zines have already published special 
Jubilee issues, reporting on progress 
and presenting excellent features to 
assist Jubilee participants in plan- 
ning their programs. 

National and local electrical asso- 
ciations, leagues, and service groups 
have put the Jubilee into their con- 
vention and meeting plans, into ma- 
terials supplied to their members, 
and into a variety of cooperative pro- 
grams. 

There is already wide interest in 
the Jubilee outside the industry. 
Practically every major national mag- 
azine and periodical in the United 
States has been given information on 
the Jubilee, and many of them have 
plans to recognize the anniversary 
through articles on different phases 
of electrical progress, as well as on 
the Jubilee itself. Many television and 
radio programs will stress the Jubilee 
theme and the significance of the cele- 
bration. 


The Servant of Man 


Much interest has developed in the 
Jubilee because it does more than 
celebrate past success and present 
achievement. It points the way to the 
future—a future which just about 
everyone realizes cannot be ap- 
proached with complacency. It is 
doubtful if, at any time before in 
history, people have been so aware 
of the possibilities of swift change. 
Those among us who have a clear 
recollection of Light’s Golden Jubilee 
may find it enlightening—and perhaps 
embarrassing —to recall what they 
then thought electrical progress 
might be in the Diamond Jubilee 
year. How, at a time of even more 
rapid transition, can we possibly pre- 
dict what the world will be like when 
Light’s Centennial will be cele- 
brated? 


August, 1954 


The fact that we recognize our in- 
ability to forecast accurately does 
not lessen our curiosity to know. 
There is this much—electrical devel- 
opment at its present stage makes 
possible great changes in man’s liv- 
ing conditions even now, and the pace 
of electrical advance seems to be 
accelerating. 

Electricity in 1954 makes possible 
a two-hour Jubilee television show, 
reaching millions of Americans in 
their homes—inconceivable in 1929. 
In 1979, will a Centennial message be 
sent from the moon? What fantasies 
of today will be commonplace? 

But what the world looks like in 
25 years depends as it never did be- 
fore on man himself, and the age-old 
enigma of human nature. Electricity 
is the increasingly potent servant of 
man—it is not the power over him. 


What the Companies 
Are Doing 


(Continued from page 286) 


St. Joseph Light & Power Co. 

Salem Electric Lighting Co. 

San Diego Gas & Electric Co. 
Savannah Electric and Power Co. 
Sierra Pacific Power Co. 

South Carolina Electric & Gas Co. 
The Southern Co., Inc. 

Southern Berkshire Power & Flectric Co. 
Southern California Edison Co. 
Southern Colorado Power (no. 
Southern Indiana Gas and Electric Co. 
Southern Nevada Power Co. 
Southwestern Gas and Electrie Co. 
Southwestern Public Service Co. 
Suburban Gas & Electric Co. 
Superior Water, Light and Power Co. 


Tampa Electric Co. 

Telluride Power Co. 

Texas Electric Service Co. 

Texas Power & Light Co. 

Tucson Gas, Electric Light and Power 


Co. 
The Toledo Edison. Co. 


Union Electrie Co. of Missouri 
Union Electric Power Co. 

The United Illuminating Co. 
Upper Peninsula Power Co. 
Utah Power & Light Co. 


‘irginia Electric and Power Co. 
Virginia Elect nd P C 


The Washington Water Power Co. 
The Western Colorado Power Co. 
Western Massachusetts Electric Co. 
Western Light & Telephone Co. 
West Penn Power Co. 

West Texas Utilities Co. 
Weymouth Light & Power Co. 
Wheeling Electric Co. 

Wisconsin Electric Power Co. 
Wisconsin Michigan Power Co. 
Wisconsin Power and Light Co. 
Wisconsin Public Service Corp. 
Worcester County Electric (o. 
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Some thoughts on 


The Foundation that Edison Laid 


and the country’s wealth 


H. S. Bennion 


Vice President and Managing Director, Edison Electric Institute 


N his creative work, Edison, as 
all men do, drew on and benefited 
from the store of knowledge and 

experience that had accrued up to 
his time. But his was the vision, the 
confidence, the will, the intellect, 
and the self-reliance, the individual 
ingenuity and the energy that sur- 
mounted difficulties, supplied missing 
links in chains of knowledge, filled 
vacuums that no one knew existed, 
and gave many practical adapta- 
tions, improvements, and inventions 
of far-reaching and profound signifi- 
cance to the entire world. 

His lamp was not the first incan- 
descent lamp, but it was the first 
practical one. Nor was his the first 
electrical system. By the early 1880’s 
50 or more separate “systems” had 
appeared. They were designed chiefly 
for are lighting and had inefficient 
generating plants of extremely small 
capacity and distribution range. 


A Great Understatement 


But Edison’s system laid the sound 
foundation upon which others have 
built the extensive, dependable, and 
growing power systems, and _ inter- 
connected systems of today. He 
started this work with an invest- 
ment of $40,000 of his own money 
and an initial capitalization of $300,- 
000 of venture money subscribed by 
several New York bankers who had 
faith in Edison’s ability and appre- 
ciated the logic of his reasoning: 

“It doesn’t matter if electricity is 
used for lighting or for power,” he 
reasoned. “Small motors can be used 
day and night ... Generally poorest 
district for light, best for power, 
thus evening up the whole city.” And 
with great understatement he con- 
cluded: “Note the effect of this on 
investment.” 

There can be little doubt that the 
blessings of electric service, and 
much that has sprung from it, would 


have come to the world, later most 
certainly and not in the same man- 
ner most likely, if Edison had never 
lived. But he did live and he did lay 
the concrete, physical, measurable 
foundation for the development that 
is being celebrated this year. 

That development, founded on his 
lamp and his electric system and en- 
riched beyond measure by the con- 
tributions of other pioneers and by 
countless engineers, scientists, finan- 
ciers, and men in many other walks 
of life, has been continuously pro- 
gressive and goes far beyond the 
electric light and power industry 
itself. 

The roots, branches, offshoots, and 
effects of the development include 
the numerous extensions in all fields 
of science, engineering, and the use- 
ful arts that would have been im- 
possible without an abundant supply 
of electricity. 

They also include the great exten- 
sion of the country’s wealth through 
(1) the broadening of employment 
opportunities for an uncountable 
number of people; (2) the creation 
of new enterprises and the revivifica- 
tion of older ones; (3) their influ- 
ence on capital investment and earn- 
ings throughout the national 
economy. 

Let us examine briefly these three 
points. 


People—Employ ment 

Among those gainfully employed 
today as a direct result of the com- 
ing of electric power are some 
2,000,000 men and women employed 
in the electric light and power in- 
dustry itself, in the manufacturing 
of electric equipment, apparatus and 
appliances, and in electricai con- 
tracting, merchandising, and servic- 
ing establishments. 

Those who work in the newer in- 
dustries whose birth was made pos- 
sible by electricity and whose pro- 
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duction is inextricably woven with 
electric power—the light metal in- 
dustries and many plastic and chemi- 
cal plants, for example—can trace 
their employment to the development 
whose foundation Edison laid. On 
this list belong also employees of 
the radio, television, motion picture, 
phonograph, and records industry— 
artists, technicians, and _ business 
staffs. 

But perhaps a far greater number 
whose employment has been directly 
affected is comprised of many of 
those who work in the multitude of 
industrial and manufacturing estab- 
lishments affected in varying de- 
grees by use and applications of elec- 
tricity. Included also is a consider- 
able number of people in many com- 
mercial businesses and financial or- 
ganizations--public utility special- 
ists in the investment field, for ex- 
ample. Indeed, the whole list balks 
the imagination and defies tabula- 
tion, but, without doubt, of the 60,- 
000,000 people in the work force of 
this country, there is hardly a one 
that has not benefited by a task made 
lighter, better or less complicated by 
the presence of one form or another 
of electric service. 

Changes In Domestic Life 

The constantly growing use of 
electrical household servants and the 
around-the-clock delivery by radio 
and TV of current news, opinion, 
and culture have brought striking 
changes in the domestic life of our 
country. In many, many human ex- 
periences, in everyday life, in birth, 
in death, in sickness, in health, in 
sorrow, and in joy, electric power 
and its instruments have aided, com- 
forted, or succored—brought merri- 
ment, good tidings, and played both 
drudge and skilled helper in house- 
hold chores and management. 

Time and energy saved through 
the use of electrical appliances in 
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the home have also released for gain- 
ful employment either part or full- 
time the energy and talents of many 
women. And on most of the farms 
of the nation, electric power each 
day has aided the farmer and his 
family in increasing agricultural pro- 
duction, while shortening hours of 
manual toil. 


Creation and Revivification 

Not only has abundant electric 
power been responsible for the crea- 
tion of new industries, but it has 
been a major instrument in the re- 
vivification and revolutionizing of 
numerous processes in industry, in 
agriculture, in mining, and the pe- 
troleum industry, in medicine and 
surgery, in commerce, and communi- 
cations, and in transportation on 
land, sea, and in the air. In archi- 
tecture, certainly one of the oldest 
of the arts, it has made practical, 
for instance, such buildings as the 
skyscrapers of New York. Imagine 
the Empire State Building without 
electric lighting, air conditioning, 
elevators. Count the stairway steps 
to the top floor. Nuclear energy, too, 
with all its awesome potentialities, 
is the fruit of electric development 

The mass production of airplanes, 
automobiles, trucks, and appliances 
that in themselves use electricity 
could not have come about without 
electric power. Steel, copper, alumi- 
num, and other basic metals and al- 
loys have been able to multiply their 
contributions to civilization im- 
measurably because electricity has 
been applied, both in the manufac- 
ture of the metals themselves and in 
the fabrication of finished metal 
products. Modern food packaging, 
preserving, canning, and freezing, 
with all the significance such proc- 
esses hold for the health and well- 
being of the American people, rely 
heavily on electricity. And in the 
fields of science and medicine, there 
are electronic applications of many 
kinds, whose value to human history 
we cannot assess at this stage. 

In the aggregate, electricity’s 
great contribution to industry has 
been in fields of improved mechaniza- 
tion, automatic controls, and con- 
tinuous process production making 
possible mass production on an as- 
sembly line basis. Improved mechan- 
ization reduced manual operation, 
but left operators still mainly re- 
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sponsible for guiding the operation 
of the machine. Automatic controls 
allow a sequence of operations to be 
performed under the guidance of a 
control system. A line of individual 
machines may be coordinated to 
function in tandem as a single ma- 
chine in a continuous process, or 
a single machine with many elements 
may perform a series of operations 
as the product passes through. 

The automatic transfer machine 
for making cylinder blocks affords 
an example of such a process. This 
machine performs 216 operations on 
an automobile cylinder block. The 
operator slides the block into the 
loading position, presses a_ button, 
and the 65-foot machine takes over. 
First it does 683 chamfering jobs at 
once, and passes the block along for 
two milling and boring operations. 
Then it drills 34 holes. Next a turn- 
over fixture dumps out the chips. 
After drilling 17 more holes, and 
performing 70 tapping operations, 
the machine turns the block over, 
and makes 21 more taps. Just 38 sec- 
onds after the operator presses the 
starting button all 216 of these 
motor-driven machining operations 
are completed, and the block passes 
to the next transfer machine. The 
process is automatic from start to 
finish. An electric control system 
synchronizes the various units. The 
operator merely monitors the opera- 
tions from a master control station. 

Such examples of efficiency and 
productivity to which electric power 
has contributed immeasurably do not 
cause the workman to fear techno- 
logical unemployment. On the con- 
trary, both he and his employer can 
be amazed at the number of new em- 
ployment and business opportunities, 
new products, new methods, that owe 
their existence either directly to Edi- 
son or indirectly to the versatile 
power supply system he initiated. 


Capital—Earnings 

It is obvious that the very consid- 
erable expansion of national wealth 
through the processes of capital in- 
vestment and earnings in the finan- 
cing of the electric light and power 
industry and the electrical manufac- 
turing industry traces back to that 
October day in 1879. But the contri- 
butions of electricity to industrial 
and manufacturing processes, hous- 
ing, business operations, administra- 
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tive techniques, record and _ bill- 
ing operations, communications and 
transport that have been reflected 
favorably in the financial and invest- 
ment record of most companies, and 
thereby in the national economy, 
again balk the imagination and defy 
assessment. 


Real Estate Value Increased 

Think of how much electricity has 
contributed to the value of real es- 
tate on Manhattan Island. It is clear 
that the gigantic office buildings, 
hotels, and other structures that 
surmount its geographic limitations 
and serve its residents and transi- 
ents could not have been built nor 
could they function without elec- 
tricity. It is clear also that without 
its network of electrically operated 
underground transit systems, the 
electrification of the trunk lines al- 
lowing sub-surface approach to its 
railway terminals, and 
electric ventilation of its vehicular 
tunnels, the New York of today 
would have been impossible. 

These are only two aspects of the 
influence of an abundant supply of 
electricity on the physical shaping 
and the economy of one borough of 
New York City. Yet beyond question 
they have had an enormous impact 
on the worth of its real estate, re- 
sulting perhaps in doubling of value, 
possibly in tripling it. Who knows? 

Multiply such examples, great and 
small, in real estate and other fields, 
throughout the country, and it is 
plain why Charles E. Wilson, Chair- 
man of the Sponsoring Committee for 
Light’s Diamond Jubilee, once said, 
“The miracle of electric power is not 
scientific achievement but economic 
achievement, on a scale so vast that 
we have never been able to evaluate 
Dee sist ee 

It would be hard indeed to find 
a stock certificate or an industrial 
bond that is not affected, directly or 
indirectly, in its earnings potentials, 
hv the work that Edison pioneered. 
Truly, as Edison foresaw, . the 
effect on investment” is to be noted. 

Electricity’s ability to serve grows 
apace, extending not only into those 
areas of human life where its aid 
was long needed, but opening up en- 
tirely new fields of human experi- 
ence and progress. 

In three-quarters of a century, 
civilization has been transformed by 
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electricity. It must be remembered, 
however, that this change was not 
accomplished through the waving of 
a wand, no matter how magical the 
contrast between then and now ap- 
pears. Human imagination, thought, 
and effort on the part of countless 
thousands brought about the meta- 
morphosis and drew from the origi- 
nal light the mighty genie of elec- 
tric service. What we have seen in 
the first phases of electrical progress 
is marvelous enough; what may come 
in succeeding phases may well be 
beyond mankind’s present ability to 
comprehend, but not beyond his latent 
power to create. 


The Electric Companies 


As the supplier of electric power 
to the country, the electric light and 
power industry, in a sense, is the 
primary trustee of the foundation 
that Edison laid. 

After three-quarters of a century, 
how does the industry stand today? 

How well is it carrying out its 
basic responsibilities ? 

Its 50,000,000th customer was at- 
tained this year. Its 100,000,000 kw 
of generating capacity will be in- 
stalled this fall. It holds a good rec- 
ord for adequate, dependable, high- 
quality service. It keeps on the job 
with a live and promising record of 
technical and commercial advances. 
In its companies, character, capabil- 
ity, and responsiveness of employees 
at all levels rate high. 

It has a history of sound rate or 
price policies defensible against pro- 
vocative comparisons or well-aimed 
competition; a successful and open 
financial record; a general and well- 
established reputation for good lead- 
ership, for progressive spirit, for en- 
gineering and operating excellence, 
and for responsible, willing, and 
helpful participation in community 
affairs. 


Remaining Tasks 


Its business has far to grow. 
There is much technical work yet 
to do. There is a big selling job al- 
ways ahead. In both of these fields 
private enterprise, as all recorded 
history testifies, has an enormous 
advantage. It is outstandingly more 
effective than other types of enter- 
prise. The industry has and always 
has had a progressive commercial 
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spirit, a driving urge to give its cus- 
tomers the advantage of every new 
and useful development. 

The industry is fortunate in be- 
ing supplied and stimulated by the 
most progressive, technically compe- 
tent, resourceful, and best informed 
manufacturers in the world. 

It is anticipating and meeting the 
demands for service. It seems to me 
that the biggest and most encourag- 
ing augury for a long and successful 
future for the electric companies as 
a whole is the fact that, despite two 
decades of powerful and merciless 
politically inspired attacks, they had 
the financial credit, the public spirit, 
the capable and courageous leader- 
ship, the engineering skill, and the 
energy and drive to launch and move 
on with an expansion program that 
by the end of this year will have 
doubled the generating capacity of 
the electric companies since 1945. 


Building for the Future 

The financial standing of the com- 
panies is high, and deservedly so, 
from deep and sound considerations, 
and what is very important is that 
the facilities being built are highly 
efficient and well suited to render 
long years of useful and profitable 
service. The companies are not add- 
ing plant and equipment to meet im- 
mediate demand that must soon be 
scrapped or written off. These facili- 
ties are well built and will serve 
their customers well for years to 
come. This holds true not only for 
the efficient power stations that are 
being constructed but for the trans- 
mission and distribution lines and 
substations. 

The companies have the spirit of 
service. They are not self-satisfied 
and have little chance to get that 
way. 

They work together better than 
ever before with all their individual- 
ism and pronounced diversity of 
views, a natural and desirable by- 
product of the initiative and re- 
sourcefulness of the free-enterprise 
system. They are more aware of the 
fact that a weak spot anywhere, an 
invitation to an entering wedge, in 
any part of the country, tends to 
make the rules, the public opinion 
climate, and the reputation for the 
industry everywhere. 

They are economy conscious, and 
they practice it. They do not cover 
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up inefficiency and _ wastefulness 
with demands for more money to 
spend. Before asking for rate in- 
creases they comb over their operat- 
ing costs to look for any drift away 
from efficient and sound economy. 

Industry leaders are aware of 
their obligations to lay before regu- 
latory commissions the need for 
earnings that will give fair return 
to investors. Recent rate history 
shows better mutual understanding 
between company management and 
commissions on the basic questions 
relating to investors, consumers, and 
employees. 


Identification with the People 


In keeping with the steadily in- 
creasing importance of electricity in 
every phase of human endeavor and 
well-being, the companies that sup- 
ply this vital energy are more than 
ever integrating and_ identifying 
themselves with the life, aspirations, 
and economy of the people in the 
areas served. 

The electric company is a unique 
business enterprise in that it must 
prosper or fail with its community— 
it has no other place to operate. Con- 
sequently, electric company interest 
in community welfare does not rep- 
resent idle or ill-considered altruism 
but is based on the sound realization 
that the company’s own success de- 
pends on the progress and develop- 
ment of its customers. And this, at 


today’s level of electrical advance, 
means everyone in the company’s 
service area. 

For the electric industry as a 
whole, it means everyone in the 
nation. 


In concluding these observations 
that have been prompted largely by 
the Diamond Jubilee celebration, I 
would like to repeat a thought which 
I have given on another occasion. 


Great Force—Great Opportunities 


The harnessing of great force, 
whether it be electricity or the en- 
ergy of the atom, brings great op- 
portunities to mankind. Electricity 
already has lengthened the hours of 
plentiful light, has brought relative 
abundance of many kinds of goods, 
has multiplied the hours of leisure 
and entertainment, and has given us 
a glimpse of the vast quantities of 

(Continued on page 300) 








The Edison Birthplace 


Madeleine Edison Sloane 


President, Edison Birthplace Association, Incorporated 


N the little town of Milan, Ohio, 

some 11 miles from Sandusky, 

stands the small brick house 
where Thomas Alva Edison was born 
on February 11, 1847. 

Designed and built by Edison’s 
father about 1841 when he brought 
his family from Canada to what was 
then a thriving grain port on the 
Milan-Huron Canal, nine miles from 
the Great Lakes, the little house was 
the Edison home until 1853 when the 
family moved to Port Huron—the 
youngest child, Thomas, being then 
six years old. 

Through the years after that it 
had 11 different owners, but in 1894 
was bought back by the oldest of the 
Edison children, Marion Edison 
Page, who later sold it to her brother 
Thomas. 

It was long the desire of Mrs. 
Thomas A. Edison to restore this 
house as a historical shrine. In 1945, 
she and her daughter, Mrs. John 
Eyre Sloane, started this restoration, 
and in 1947 the house was opened 
to the public as a Historic House 
Museum. Family heirlooms and rel- 
ics and a collection of Edisonia are 
shown there, and the house is de- 
signed to show how an average 
American family lived at that time 
—before the innovations that Edi- 
son’s genius helped to bring. 

Mrs. Edison did not live to see 
the work completed, and since 1947 
the restoration has been carried on 
by Mrs. Sloane. At first the house 
was open during the summer months 
only. With almost no effort at pub- 
licity, the project created so much 
interest that thousands 
found their way to this memorial, 
and the small admission fee charged 
did not nearly cover the cost of op- 
eration and maintenance. 

Feeling that some more permanent 


of visitors 


assurance was required for its sur- 
vival, The Edison Birthplace Asso- 
with a Board of Trustees, 
was formed in 1950 and incorporated 
as a nonprofit organization under 
the laws of Ohio. A resident curator 
was anpointed and the Museum kept 
open the vear round. As of the end 


ciation, 


of the year 1953, our visitors’ book 
showed the names of 45,843 people 
from all over the United States and 
from at least 18 countries of Europe 
and Asia. 

The trustees feel that to insure 
future and permanent preservation 
and in order further to develop the 
possibilities there, this historic 
shrine should have an invested fund 
that could be counted on in case of 
need, and for continued maintenance 
and improvement. 

Though Edison, in the minds of 
most people, is identified primarily 
with the electric light, the truth is 
that there is hardly an industry to- 
day in which he did not in some 
way have a part. From his inven- 
tions, and his contributions to the in- 
ventions of others, many of which 
are little known, came the whole in- 
dustrial development of thousands of 
plants employing millions. Since Edi- 
son’s basic idea was always to be 
practical, and his desire, often ex- 
pressed, make life the 
average man more comfortable and 
worthwhile, there is probably no one 
whose work has had so much effect 
on the standard of living we enjoy 
in America today. 


was to for 


It is the idea of the trustee of the 
Edison Birthplace Association that 
the deep interest shown by many 
American and foreign citizens has 
justified the work so far done on this 
project and that many who appreci- 
ate and have benefited by Edison’s 
life and work might like to have a 
share in perpetuating this memorial 
to him. 

To this end, the association has 
established a class of “sponsor mem- 
bers” consisting of two divisions, 
“contributing” and “sustaining.” An 
attractive certificate has been de- 
signed which is available for as little 
as $1.00 (contributing) and from 
$100 up (sustaining). Applications 
and contributions may be sent to the 
Curator of The Edison Birthplace, 
Milan, Ohio, or to James Laing, 
Treasurer, 51 Lakeside Avenue, West 
Orange, N. J. 

The association hopes for contri- 
butions but is making no “drive” or 
“appeal”’—feeling that if the need 
for and the opportunity of sharing 
in such a fund is publicized, there 
will be a response from those who 
appreciate Edison’s greatness and 
the magnitude of his own contribu- 
tion to the welfare of us all. 


EDISON BIRTHPLACE ASSOCIATION 





is 1s to certify that Jehy © Coan Pen 





Birthplace of Thomas Alva Edison 





is a subscriber to the 


¢fFund for endowment and development of the “Historic “Premises where 
THOMAS ALVA EDISON 

was born on February 11, 1847, and is therefore a contributing member 

of the Edison ‘Birthplace Association, Inc. 


Priadelemne. Eaiven DPloana., 
President 


The Certificate Presented to Sponsor Members 
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Selling Electric Service, 1879-1954. 


Beginning in this issue, the BULLE- 
TIN will serialize ‘Selling Electric 
Service, 1879-1954.” Written by W. 
E. Clement as a contribution to the 
Jubilee, it was recently published as 
a 72-page booklet sponsored by the 
Electrical Association of New Or- 
leans. Information on _ obtaining 
copies appears on page 298. The BUL- 
LETIN is indebted to the author for 
permission to reprint the booklet and 
some of its many illustrations. 


HE 75th anniversary of the in- 

vention of the first practical in- 

candescent lamp by Thomas A. 
Edison is an appropriate time to look 
back over the past and to emphasize 
the part the electrical industry has 
played in the development of modern- 
day America. 

And even more interesting is the 
development of the industry itself— 
how it started from scratch, and by 
the energy and vision of its pioneers, 
combined with good salesmanship, 
lifted itself by its bootstraps to be- 
come a basic industry of the nation. 
The story of Aladdin’s magic lamp is 
not nearly as marvelous as that of 
Edison’s great accomplishment with 
its far-reaching benefits to mankind. 

As background for this historical 
sales-effort story, in 1947, at the time 
of the nation-wide “Thomas A. Edison 
Centennial Celebration,” this writer 
authored a pamphlet, “Over a Half 
Century of Electric and Gas Industry 
Development in New Orleans.” We 
told the utility-dealer cooperative sales 
story of what happened locally during 
an epochal 60-year period of progress 
toward a higher standard of living. 
At the time copies were placed in 
local libraries, also in that of the 
Edison Electric Institute in New York 
City. Being desirous of getting in- 
dustry reaction, these 50-page book- 
lets about the old days were sent to- 
gether with explanatory letters to 
some 20 or 25 power company sales- 
executive heads in the larger cities. 


William E. Clement 


New Orleans Public Service Incorporated 


Introduction 


It was this writer’s thought that 
some of these utility companies might 
have in their files similar historical 
stories, the putting together of which 
could—some day—be of value to the 
industry. Polite and friendly acknowl- 
edgments were received, tinged in 
some cases with regret that, for their 
city, no one seemed to have developed 
a similar sales technique review. In 
several instances, company sales-man- 
ager executive expressed interest in 
putting the right man to work on a 
similar historical production, if it 
could be arranged. It must be remem- 
bered, however, that these sales heads 
in our great metropolitan centers are 
busy executives carrying heavy re- 
sponsibilities, and, generally speaking, 
the old-timers who could have written 
the story for their cities were either 
deceased or retired, and possibly the 
records to work with had been lost 
or destroyed. 
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MACHINE SHOP. 


At any rate, in this brochure, while 
not pretending to cover the whole vast 
subject, we amplify and picture on a 
now more national basis the sales 
story of the industry during that very 
interesting and highly exciting period 
of electrical growth. Here we give the 
specialized record of strenuous and 
oftentimes gruelling sales work, di- 
rected towards a goal about which 
none of us knew too much, a story 
that carries general interest and 
should not be lost to posterity. 

It must be remembered that our 
New Orleans sales efforts and ‘Do- 
It-Electrically” campaigns were, for 
the most part, the result of what we 
saw or heard in our travels to other 
cities, attendance at electrical conven- 
tions, etc., or read about in trade pub- 
lications. For all of us old-time sales 


managers something new in one local- 
ity was, as now, quickly and eagerly 
seized upon for general use. 




















the Edison Electric Light Co. Edison’s electric generator is 
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Today we accept electric lights, 
radio, television, and the many won- 
derful electric powered contrivances 
as part of the natural order of things. 
But few realize that the public ac- 
ceptance of electric service as a source 
of light and of power did not come 
suddenly or without a_ struggle. 
Strange as it may seem, electricity 
had to be sold to the American public 
by many, and sometimes, devious 
ways. It was by no means the easy 
task many think. 

As we celebrate Light’s Diamond 
Jubilee, we of the now fast-moving 
Electrical Era should know of the dif- 
ficulties and the hardships which at 
one time caused some electric utility 
investors to lose hope and refuse 
further support. Confident of ulti- 
mate success, others pushed on and 
through intensive financial and tech- 
nical effort, combined with what 
might be called an inspired brand of 
electrify-America salesmanship on the 
part of all, brought the revolution in 
our mode of life that has helped 
America attain and enjoy its present 
high standard of living. 

It is the purpose of this brochure 


HEN the first successful test of 

a “carbonized filament” lamp was 
completed in Edison’s laboratory on 
October 21, 1879, the Electrical Era 
with its mass use of electricity began. 
It took, however, the American brand 
of freedom, initiative and the appli- 
cation of the principles of enterprise 
as expressed in salesmanship to bring 
the electrification we see today—that 
which has contributed so much to our 
comfort and convenience. It might be 
pardonable to point out that the diffi- 
cult problems of financing, technical 
and scientific problems, and that of 
introducing electric service to the 
public, were overcome without gov- 
ernment help or subsidy. 

A first obstacle to be removed, one 
that now seems quite difficult to un- 
derstand, was the haunting and deep- 
ly ingrained fear of electricity. It 
was, to our early customers, an un- 
known and mysterious power. Even 
now it must be admitted we know 
what it will do, but still do not know 
what it is. Some of our brilliant 
thinkers have even said that in this 
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to tell about some of the sales and 
business-development problems con- 
fronting the “Central Station” in the 
early years, and how they were solved. 
In telling of the barriers’ burst 
through and hurdles jumped, it may 
be that present-day men and women 
in sales organizations selling equip- 
ment and appliances, as well as those 
in the utility companies selling elec- 
tric service, will reap some inspiration 
from these reminiscenses as gleaned 
here and there, and from the writer’s 
more than 50-year old scrap book. 

I have dedicated this publication to 
the memory of the late A. B. Pater- 
Chairman of the Board, New 
Orleans Public Service Inc., in recog- 
nition of the fact that years before 
his election to the office of President 
he had favored and urged the adop- 
tion of a plan of sales and company- 
dealer cooperative promotional work, 


son, 


different from that ordinarily used. 
When first proposed, the idea was 
considered by some—including our 


management and this writer—as quite 
revolutionary and even a little pre- 
cipitous. Mr. Paterson’s vision and 
common-sense point of view prevailed, 


In the Beginning 


mysterious, yet wonderfully beneficent 
force for mankind’s betterment, there 
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“New Jersey—The Wizard of Electricity 
—Thomas A. Edison experimenting with 
carbonized paper for his system of elec- 
tric light, at his laboratory, Menlo Park 
—from sketches by our special artist.” 
—F rank Leslie’s Illustrated 
Newspaper, January 10, 1880. 


August, 1954 


however, and was more than vindi- 
cated by the later success of his idea, 
the dealer-cooperative plan as _ it 
worked out in New Orleans. 

Other far-seeing executives of the 
utility business in different cities, 
seemed to have the same thought of 
the utility companies becoming dili- 
gent allies of the dealers to create 
added sales, and it was their com- 
bined devotion to the utility-dealer 
cause that brought about the _har- 
monious cooperation of manufac- 
turers, dealers, and power companies 
to the benefit of the consumer. 

I am indebted to The Electrical As- 
sociation of New Orleans, Inc, 
through its 1953 President, J. Rudy 
Guidroz, and the Association Board of 
Directors for assistance and encour- 
agement in the writing of this story 
of salesmanship in the development of 
the Electrical Era. George F. Sins, 
the incoming President for 1954, has 
also been very helpful in this respect. 
Thanks are due also to the Edison 
Electric Institute and the manufac- 
turers and others of the electrical 
fraternity for permission to use photo- 
graphs. 


may yet be found the “approach to 
the ultimate.” : 

Referring to the early “mistrust” 
fear of electricity and its use, H. P. 
Liversidge, who rose from the ranks 
to the presidency of the Philadelphia 
Electric Co., well-known engineer and 
electrical pioneer in his own right, 
said recently that ‘An added difficulty 
always present, like taxes, was a wide- 
spread fear of electricity. As a mat- 
ter of fact, this ‘flooid’ was considered 
so dangerous that fire insurance was 
difficult to obtain on premises wired 
to use it, or on the power houses that 
produced it.” 

Old-time electrical men everywhere 
can well echo this reflection. I vividly 
recall a disaster, at the turn of the 
century, that locally seriously handi- 
capped the growth of the use of elec- 
tricity, particularly in the residential 
field, and retarded the development of 
what was then thought to be a more 
efficient low-voltage alternating-cur- 
rent system for residential distribu- 
tion in the upper part of the city. An 
a-c “secondary line” had been installed 
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White Shirts - 39¢ ... 
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UNMLAUKDRIED GUIRTS, RE-ENFORCED LINEN 








| In 1947 (when this 1882 newspaper advertisement was reproduced), white shirts were 


between $3.00 and $4.50 each. At the same time, electricity had gone down to 3.2 


cents, national average. 


on New Orleans’ finest residential 
thoroughfare, St. Charles Avenue, ex- 
tending from Napoleon Avenue to 
Walnut St. and into exclusive Audu- 
bon Place. During a severe storm the 
high-voltage primaries became crossed 
with low-voltage secondaries, result- 
ing in the simultaneous setting afire 
of 21 large houses. The fire reached 
Audubon Place, the city’s newest resi- 
dential park. Six costly residences 
were burned to the ground that night, 
and 15 others damaged by fire in 
varying degrees. 

At the time this long secondary, fed 
from many points, had been installed, 
an attempt was made to get authority 
from the underwriters to “ground the 
neutral,” but permission had been de- 
laved or refused. Had the neutral 
been “grounded,” nothing worse than 
a “light’s out” period would have oc- 
curred. A close examination of the 
houses that were damaged revealed 
that to a great extent the cause of the 
trouble was due to the inferior wiring 
then in use, poor insulation and in- 
stallation, and the wide use of that 
now almost unknown residential 
equipment, “combination gas and elec- 
tric fixtures.”* 

After this disaster, the former sec- 
ondaries, running for almost three 
miles, were cut into short sections, 
defective residence wiring was cor- 
rected by home owners, and later, as 
we all know, neutrals were grounded, 
making such untoward happenings an 
impossibility. 

While the record available seems to 
carry no data as to beginning days of 
New York City electric sales work, 
1882-1912, we do have some valuable 
information from which to draw con- 


© “Over a Half Century of Electric and Gas 
Industry Development in New Orleans,” by W. E. 
Clement, 1947. 


clusions. Before going into the sales 
story of later days, it seems essential 
that our readers should have the basic 
underlying facts, know what happened 
in New York at the Pearl Street Sta- 
tion, and how it all led up to the use- 
electricity surge forward. Not only 
must we look up to Edison as the 
Wizard of Electricity, but also as a 
master salesman, able to sell his ideas 
to investors in what was then con- 
sidered a highly speculative venture. 


Newspaper Coverage 
On September 4, 1882, at three 
o’clock in the afternoon, current was 
turned on at the first Edison central 
station in New York City, 257 Pearl 
Street. Next day the papers were full 
of accounts of the new incandescent 


lights. The Tribune’s headline read: 
“Electricity Instead of Gas.” “In 
place of the usual gas fixtures,” the 


report stated, “were those of the Edi- 
son Electric Illuminating Co., each 
lamp shedding its light from a small 
blazing horseshoe that glowed within 
a pear-shaped globe, pendant beneath 
a porcelain shade.” 

The Sun story contained a delight- 
ful glimpse of the inventor of the new 
system, as well as testimony to the 
difficulties of electrical work at that 
time. “Mr. Edison was seen by a re- 
porter,” read the Sun. “He wore a 
white, high crowned derby hat and 
collarless shirt. ‘I have accomplished 
all I promised,’ he said .. . ‘We have 
a greater demand for light than we 
can supply at present, owing to insuf- 
ficiency of men to put down the wires. 
We have to educate the men to the use 
and management of our machin- 
ery.’ ’* 


* Excerpts from “Thirty Years of New York, 
1882-1912," by the New York Edison Co. 
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Later in the same article was in- 
formation regarding the equipment 
of the central station and the build- 
ings it supplied. “Two engines were 
started last evening. The Drexel 
Building containing 100 lights, the 
Times office, the Park Bank, and the 
Herald office were among the places 
lighted last night by current from 
the station in Pear] Street.” 

The Herald told of “the dim flicker 
of gas supplanted by a steady glare, 
bright and mellow; Mr. Edison stood 
in the workshop at 257 Pearl Street, 
in his shirt-sleeves, superintending 
the work. Mr. Edison said that care 
would be taken to watch all influences 
that would offset the light, and doubt- 
less new information tending to make 
it even more perfect would be 
gleaned.” A bit of unconscious humor 
is dropped in by the somewhat con- 
descending statement: “Last night it 
was fairly demonstrated that the 
Edison light had a very fair degree 
of success.” 

At this point it might be well to 
quote excerpts from “Entering the 
Seventh Decade of Electric Power,” 
by Charles E. Neil. In connection 
with the early price history of elec- 
tric light, Mr. Neil tells us that when 
the “First District’ of the Pearl 
Street Plant in New York City was 
lighted up in September, 1882, no 
charge was made for the use of the 
light. The directors were of the opin- 
ion that owing to the irregularity of 
the light, resulting from the imper- 
fect governing of the engines, no 
charge should be made until the sta- 
tion was running light satisfactory 
to their own engineers. 

By the end of 1882 Edison had his 
engines running smoothly and the 
Edison chemical meter was put into 
use in 1882. This meter consisted of 


an electrolytic cell containing a solu- 
tion of zine sulphate with zinc plates 
electrodes or 


for terminals. It was 
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limited to the measurement of direct 
current, and since all energy from the 
Edison stations of that day was sup- 
plied at a single constant voltage, it 
was satisfactory for some time to 
meter only the ampere-hour consump- 
tion. The company thereupon began 
early in 1883, to bill its customers, 
announcing: 

“Our charge for light in the First 
District is at the rate of 1 and 1/5th 
cents per lamp per hour, consequently 
the product obtained by multiplying 
this price into the number of lamp 
hours shows what the consumer’s bill 
for the light ought to be.” 

This rate would be the equivalent 
of 24 cents a kilowatthour. 

Edison figured that “a lamp of 16- 
candlepower was the equivalent of a 
gas burner supplied with 5 feet of 
gas.” Five feet of gas, at the prevail- 
ing rate of $2.25 per 1000 cu ft, 
would cost 1.125 cents, so the first 
Edison charge of 1.2 cents per 16-cp 
lamp hour was a close equivalent. The 
price included the cost of the lamp. 

For a 16-cp lamp burned 3 hr a day, 
the monthly cost at the Edison rate 
of 1.2 cents per hour would be $1.08, 
or $13 per year. 

In 1890 the Edison Co. in New 
York reduced its charge to 1 cent per 
lamp hour, the equivalent of 20 cents 
per kilowatthour. Discounts were 
offered for large customers, and the 
company was unique in that it pub- 
lished its complete schedule of rates 
and discounts. 


Kilowatthour Basis Adopted 

In October, 1898, the Edison Co. in 
New York City changed its rates to 
a “kilowatthour” basis of promotional 
form, as follows: First hour’s use, 20 
cents per. kilowatthour; second hour, 
15 cents; third and fourth hours, 12 
cents; and excess over four hours, 
5 cents. 

The spread to kilowatthour rates 
was rapid, being augmented by the 
development of accurate meters for 
measuring current used by the cus- 
tomers, and increasing power sales. 

Many companies, especially the 
smaller ones, established flat rates per 
kilowatthour, regardless of the length 
of use or the quantity of current. The 
more progressive companies adopted 
load-factor rates based on the hours 
of use, and also quantity discounts for 
increased use. 

A report of the United States Com- 
missioner of Labor published returns 
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The “sweat shops” of the old days com- 
menced to disappear with the general use 
of electric service. 


of 952 electric central stations in the 
year 1897. The report gives for all 
stations the rates then in effect for 
both lighting and power. There were 
few companies supplying electric pow- 
er, being only the larger sized com- 
panies. 


Development in Lighting Efficiency 

Three factors were 
aiding the Edison lights in keeping 
abreast with the lowering charges for 
the gas lights. These were: the price 
of the Edison carbon lamp, which, 
from 1880 to 1904, decreased from 
$1 to 20 cents each; the average effi- 
ciency of the lamp, which increased 
from 1 lumen per watt to 2.8 lumens 
per watt; and the decrease in the cost 
of producing current for lighting the 
lamps, which dropped from an aver- 
age of 24 cents to 7 cents per kilo- 
watthour. 

In 1882, one cent would buy 50 
lumens (5 candlepower hours) of the 
original Edison carbon lamp. In 1904 
1 cent would buy 360 lumens of the 
improved carbon lamp, or seven times 
as much light as in 1882. 

In 1905 came the Gem lamp, which 
was 25 per cent more efficient than the 
regular carbon lamp of that time. It 
was also in the year 1905 that the 
rating of incandescent lamps 
changed from a candlepower basis to 
wattage The ordinary 16-cp 
carbon lamp consumed 50 w of cur- 
rent and was so rated. The 50-w Gem 
lamp gave 20-cp, both candlepower 
ratings being their mean candlepower 
in a horizontal direction. The Gem 
lamp was made in a number of sizes 
from 40 to 250 w, but the 50-w lamp 
was the most popular, many millions 
of which were made before the lamp 
disappeared from use in 1918. 
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In 1906 there appeared the tantalum 
lamp, made with a filament of this 
metal. It had an average efficiency of 
about 4144, lumens per watt. It dis- 
appeared from use in 1913. 

While the inventors of the tungsten 
lamp had produced such a lamp in 
1904, it was not until 1907 that it 
was put upon the American market, 
the first lamp put out being the 100 w 
size for 110 v. The efficiency of this 
lamp was 8 lumens per watt. Within 
a short time tungsten lamps of 60, 
40, and then 25 w were being made 
and sold in large numbers. 

In 1911 was introduced the im- 
proved tungsten lamp, made with a 
ductile tungsten. In 1913 tungsten 
lamps were further improved by op- 
erating the filament in an inert gas. 


Mechanical Power 
Even before Edison invented his 
central station system he was posi- 
tive that power would eventually be 
as important as light. In an early 

notebook (1878), he said: 
“It doesn’t matter if electricity is 
used for light or for power. Small 
motors can be used night or day and 


small steam engines are inconveni- 
ent.” 

This was quickly recognized by 
others. For example, in 1881, Presi- 


dent Thurston of the American So- 
ciety of Mechanical Engineers, in his 
second annual address to that body, 
referred to Edison’s new dynamo 
which increased efficiencies to 90 per 
cent from the former 40 to 50 per 
cent. 

“It follows at once that mechanical 
power may be transmitted through 
two such machines, again appearing 
as mechanical power with a loss of 
less than 20 per cent. And it follows 
from this last fact that the distribu- 
tion of power by electricity is not un- 
likely to prove a more important ap- 
plication of this wonderful force than 
is the electric light.” 


(To Be Continued) 


EDITOR’S NOTE: copies of ‘Selling 
Electric Service, 1879-1954” can be 
obtained from the Electrical Associa- 
tion of New Orleans, Inc., 921 Union 
Street, New Orleans 13, La. Prices 
are as follows: 





1 to 24 copies ...$1.00 each 
25 to 99 copies ...$ .85 each 
100 to 299 copies ...$ .75 each 
300 or more copies ..$ .70 each 
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Prime Movers Committee Meeting 
W. L. Chadwick, Chairman 


N conjunction with the biennial 

concurrent meetings of the Insii- 
tute’s engineering committees, the 
Prime Movers Committee held its 
spring meeting at the Edgewater 
Beach Hotel in Chicago on May 3-4, 
1954. Following the committee’s cus- 
tom, the general sessions were char- 
acterized by reports covering the 
work of the subcommittees, reports 
on design and operating practice and 
experience, and round-table discus- 
sion of questions submitted by mem- 
bers. The meeting was highlighted 
by a joint session with the Electrical 
Equipment Committee and a sympo- 
sium on the application of atomic 
energy to the generation of commer- 
cial electricity. Ninety-five members 
and guests took part in the two-day 
program, 

In addition to participating as a 
joint member or sponsor of a number 
of research programs, the Prime 
Movers Committee continuously in- 
vestigates and studies certain areas 
of power generation, seeking to im- 
prove techniques and equipment. The 
working method is to assign these 
investigations and studies to sub- 
committees, of which there are 17 at 
the present time. Depending upon the 
particular assignment, a subcommit- 
tee may gather and compile informa- 
tion on specific practices of member 
companies as a basis for selecting a 
preferred practice, study the neces- 
sity for fundamental research to ad- 
vance the science of electrical pro- 
duction, or advise the committee of 
significant developments in projects 
or organizational activities of inter- 
est to the industry. 


New Subcommittee Named 


At the Chicago meeting, a new sub- 
committee was named to study con- 
trols and instrumentation in the 
steam power field, with a view to 
determining and reporting the best 
current practices. The subcommittee 
will be under the chairmanship of 
W. Welch, Jr., with T. O. Thompson, 
P. Gravelle, J. A. Reich, R. N. Benja- 
min, and C..W. Geue as members. 
M. D. Engle and T. T. Frankenberg 
will also assist the group. 

The Turbines and Condensers Sub- 
committee, under the direction of 


V. F. Estcourt, reported its many ac- 
tivities. This subcommittee has for 
several years compiled, analyzed, and 
reported turbine operating and out- 
age data. Annual subcommittee re- 
ports, listing units by code number, 
have categorized the operating and 
outage experience of reported tur- 
bines by date of initial operation. 
This allows a comparison of ma- 
chines of similar service age, but 
there is now a need to compare on 
the basis of temperature and perhaps 
other factors also. With the almost 
universal use of unit systems, that 
is, one boiler, one turbine-generator, 
etc., the need for also showing boiler 
outage data has become apparent. 
This change is being instituted. Mr. 
Estcourt announced that the subcom- 
mittee has completed the 1953 report 
and that it is now in the process of 
being printed. 


Two Projects Initiated 


The Turbines and Condensers Sub- 
committee recently initiated two proj- 
ects as the result of committee dis- 
cussions. One concerns the wide 
variance of practice with regard to 
the blowing out of main steam lines 
for cleaning prior to initial opera- 
tions. The other has to do with for- 
mulating a manual of recommended 
practices on fire control for power 
plants. 

Some operating companies have 
not experienced a need for initial 
blowing of the steam system. But 


others have experienced serious 
drops in turbine efficiency during 
early service life because foreign 


materials in the piping sections have 
been projected against the first 
stages, damaging buckets there. Pro- 
cedures with regard to pressures and 
temperatures, blow-out time, and 
mass flow values to achieve maximum 
scrubbing action on the interior sur- 
faces of the steam piping differ 
among companies. The objective of 
the Turbines and Condensers Sub- 
committee study is to formulate and 
report the best practice. 

Recent experiences with fires in in- 
dustrial as well as utility plants has 
focused increased attention on sta- 
tion fire protection. While this im- 
portant consideration extends into 
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the interest areas of several of the 
Institute’s groups, a study of recom- 
mended practice in steam power sta- 
tions is within the scope of Prime 
Movers Committee activities. The 
Turbines and Condensers Subcom- 
mittee has undertaken such a study. 
J. E. Geue, a member of the subcom- 


mittee, is chairman of the study 
group. 
Gage Glasses 
With gage glasses under high 


pressure causing continuing mainte- 
nance problems to boiler operators, 
the Boilers and Combustion Subcom- 
mittee, under the chairmanship of 
R. W. Parkinson, is reviewing experi- 
ence and practice with regard to this 
equipment. The results of the sub- 
committee’s survey show the appar- 
ent superiority of certain types of 
gage glasses. The consensus of oper- 
ating companies is that maintenance 
costs of other types are excessive. 
The Boiler and Combustion Subeom- 
mittee will report its findings regard- 
ing certain modern types. 

An extensive report was presented 
at the meeting by E. H. Krieg, Chair- 
man of the Metallurgy and Piping 
Subcommittee. This report included 
a detailed description of damage 
occasioned by the cracking of stain- 
less steel in the main steam leads of 
a 1050-F 1800-psi turbine unit and 
the repairs effected on this piping. 
The material involved in the failure 
was austenitic 18-8 Columbium stab- 
ilized steel that was first placed in 
service during the fall of 1950. In 
early 1952, cracking was detected in 
the turbine piping, which was fabri- 
cated with a series of octagonal- 
shaped, forged and bored fittings, 
resulting in radical changes in cross- 
sectional area at the welds. Although 
the failures were ground out and 
repair welded using low interpass 
temperatures, additional cracks re- 
quiring deeper grinding were discov- 
ered during a 1954 inspection. 

A companion machine operating un- 
der similar conditions and equipped 
with steam leads of the same ma- 
terial has been in service since 
mid-1951 with no cracking being evi- 
denced after the first year of opera- 
tion. The turbine piping of this unit 

yas fabricated with the more con- 
ventional, rounded, seamless forged 
fittings. Because of the severe and 
recurring cracking in the one unit, 
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the other is currently scheduled for 
a rechecking. 

In another utility, an examination 
of six joints of a unit similar to the 
machine on which the cracking fail- 
ures have been experienced was 
made. This unit also uses octagonal- 
shaped forged and bored fittings. No 
evidence of cracking was found. 

Mr. Krieg’s report pointed out that 
graphitization continues to occur in 
certain stations with costly repairs 
being required, while other power 
plants operating under apparently 
similar circumstances and with simi- 
lar equipment have not been affected 
by this phenomena. One unit, placed 
in operation in early 1947 at 860 psi 
and 900 F, was affected by graphiti- 
zation in the piping material after 
50,000 service hours. 

Consolidated Edison demonstrated 
an optical method of realigning tur- 
bine bearings. A special telescope 
and set of targets are used, and ex- 
cellent results are reported. This 
method is an alternative to the usual 
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chine, on which the method was 
recently employed, was used in the 
demonstration. 

On the evening of May 3, 1954, 
committee members and guests in- 
spected the Oak Creek Station of 
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the Wisconsin Electric Power Co. 

The next meeting of the committee 
will be on October 3-4 at the De Witt 
Clinton Hotel in Albany, N. Y. Dur- 
ing this meeting a visit will be made 
to the GE shops in Schenectady. 





The Foundation 


hat Bitinwn Lead 


(Continued fro mpage 293) 


additional food, shelter, clothing, 
and other services that, through the 
further teamwork, of science, engi- 
neering, common sense, hard work, 
business incentive, and sound 
ciety and government, it can help to 
bring to America. 

But great 


so- 


forces that can be ap- 
plied to beneficial ends can also be 
turned to destructive, corrosive, and 
enfeebling ends. With physical power 
multiplied profusely, the virtues of 
human character are correspond- 
ingly multiplied in their importance 
to society. Conversely, the evil ten- 


dencies of humanity become a much 


Therefore, let every American, 
and especially every American man 
of business, be dominated always by 
a humble appreciation that he holds 
vast power in trust, a stewardship 
to be used constantly for the good 
of his fellow men, that his own use- 
fulness and happiness depend upon 
it; and let him always be guarded 
against any impulses, suggestions, 
or pressure to abuse this vast power, 
for to do so will surely end in the 
destruction of the things he cher- 
ishes. As the volume of power and 
the importance of its mount 
rapidly in the years these 


uses 
ahead, 





greater threat to the survival of principles of life gain proportion- 
tight-line and machinists-level tech-- sound and happy civilization and ately in importance to the preserva- 
nique. A model of an affected ma- even of life itself. tion of our American way of life. 
r ° > = 
Tentative Program of the Area Development Workshop 
7) 
Sponsored by the EEI Area Development Committee, Hotel Statler, Cleveland, Ohio 
Thursday, October 7, 1954 Friday, October 8, 1954 
10:00 a.m.- Morning Session 9:30 a.m.- Morning Session 
ie Sy Dickinson, Presiding, Ohio 11:30 a.m. Charles W. Deeg, Presiding, Philadel- 
idison Co. phia Electric Co. 
WHAT AN AREA DEVELOPMENT DEPARTMENT A TuRN Key Jos 
MEANS TO MY COMPANY A. Kingsley Ferguson, Vice President 
Elmer Lindseth, President, The Cleve- in charge of Industrial Development, 
land Electric Illuminating Co. Walter Kidde Constructors. 
WORKING TOGETHER FOR THE COMMUNITY’S COMMUNITY PLANNING 
BENEFIT : : Clifton E. Rodgers, Clifton E. Rodgers 
Herschel C. Atkinson, Executive Sec- and Associates. 
retary, Ohio Chamber of Commerce. THE Facts ARE WHAT I WAnT 
COOPERATION ALONG THE LINE , Claude V. Swank, Vice President in 
rat — rae ee Charge of Manufacture, Johnson & 
Nickel Plate Road. Johnson. 
ADVERTISING METHODS AND THEIR VALUES 
1:30 p.m.- Afternoon Session 
1:15 p.m. Clayton S. Cronkright, Presiding, Pub- 1:30 p.m.- Afternoon Session 
lic Service Electric and Gas Co. ‘ : ee 
: ; . :00 p.m. ©. Eugene Fournace, Pres 
HELPING THE COMMUNITY GROW — THE 4:00 p.m } ane Fournace, Presiding, The 
Bimcresc Company’s Role Ohio Power Co. 
4LE JOM PA? s no) 2QUND-TE E Discuss 1 PE 
FACTORS THAT INFLUENCE INDUSTRIAL De- ROUND-TABLE DISCUSSION PERIOD 
VELOPMENT 1. Tourist and resort development 
Laurence H. Lang, Cragin, Lang, Free ain corporations and their func 
& Co. 3 tative importance of economic 
LocaAL GOVERNMENT PARTICIPATION IN AREA > fs “sae ak aaa’ Neat t 
DEVELOPMENT ~ tors that determine major plan 
ROUND-TABLE DiscUsSION PERIOD erate 9 be “ o 
1. Community development programs. 4. reanizing a direct mail campaign, 
2. Building, a diversified territory. 2 = — d its effect 
3. Cooperation of utility, railroad, and 5. Area development and its effect on 
bank representatives, etc. oe public ooo 
4. Fundamentals essential to an area SUMMARY OF WORKSHOP : EEI 
development program. Walter I. Dolbeare, Chairman, © aoe 
5. Formation and financing of a com- Area Development Committee, Virginia 
munity industrial committee. Electric and Power Co. 
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Haro_tp QUINTON, President ........0eeeee00% Southern California Edison Co., Los Angeles, Calif. 
Har ieE BRrancHu, JR., Vice President.......ccecccecccecceees Georgia Power Co., Atlanta, Ga. 
H. S. Bennion, Vice President and Managing Director... .420 Lexington Avenue, New York, N. Y. 
H. S. Sutron, Treasurer........ ..- Consolidated Edison Co. of New York, Inc., New York, N. Y. 
A. B. Morcan, Secretary and Assistant Managing Director 420 Lexington Avenue, New York, N. Y. 


BOARD OF DIRECTORS 
(Terms Expiring 1955) 


Bi SIS gic tswsadsseneseeivdsedwus The Hartford Electric Light Co., Hartford, Conn. 
ip ive cea vines debhooeseenamebwbed Utah Power & Light Co., Salt Lake City, Utah 
C. Bh TAI. ow nn ccc cecsoees Consolidated Edison Co. of New York, Inc., New York, N. Y. 
ALLEN S. KING........0..0eeeeeee seeeeeees+s Northern States Power Co., Minneapolis, Minn. 
CR 5, DINER, oi6n cc scsccnnd se dnensvions Niagara Mohawk Power Corp., Syracuse, N. Y. 
TTT OTC CT COTTE TTT CTT Pacific Power & Light Co., Portland, Ore. 
OP ins ieetenwedyaeeechen ened South Carolina Electric & Gas Co., Columbia, S. C. 
Ce a OR. | re Wisconsin Power and Light Co., Madison, Wis. 
Pt SE 45Gb nendyenecabdes enntesdessebenenet West Penn Power Co., Pittsburgh, Pa. 
DB CR iccd becca snetabe send ed enneeaean Philadelphia Electric Co., Philadelphia, Pa. 
I voice cennssek soecennsaenseeasesdhauen aa Ohio Edison Co., Akron, Ohio 
eS rr er eran Indiana & Michigan Electric Co., Ft. Wayne, Ind. 
MM, Ti. BOPUEMNGARE. 2.0 c cc cescecnet sesenenscs Pacific Gas and Electric Co., San Francisco, Calif. 
DM PCG nncddescersahannserdonsenasewsen Texas Electric Service Co., Ft. Worth, Tex. 
PAO Tae TOO ans st wie cn ciwnda von cvennnesessbesensenees Illinois Power Co., Decatur, II. 


(Terms Expiring 1956) 


De A IS ert awadekenreekiathssecenkanns The Kansas Power and Light Co., Topeka, Kan. 
W. C. BECKJORD .......... cece ee cece ceces The Cincinnati Gas & Electric Co., Cincinnati, Ohio 
JosePpH M. Bett, Jr.................New York State Electric & Gas Corp., Binghamton, N. Y. 
WI Bia: TIN 6 isc uno00 6040604640540 0 00000 soe The Detroit Edison Co., Detroit, Mich. 
i Bil Misc etcsuccetennke bverensandwass Atlantic City Electric Co., Atlantic City, N. J. 
T. Gh.. BREA. o.oo ccc enccessess ti eaerecves Virginia Electric and Power Co., Richmond, Va. 
EE tenn itetsederncnetanewawded eo enue Public Service Co. of Oklahoma, Tulsa, Okla. 
i Fi es occ cticewenecesenedescoeestsenanmewenas Duquesne Light Co., Pittsburgh, Pa 
Dy I eae ae hbememn cel 6 oa was ae aed Union Electric Co. of Missouri, St. Louis, Mo. 
Harry B. MUNSELL........ccccccocccccccecs Kansas City Power & Light Co., Kansas City, Mo. 
Me, rere tate beninke themes Pennsylvania Electric Co., Johnstown, Pa. 
Ti A, SE tkbk eee hedaCkacbeaawanhaaneeage Louisiana Power & Light Co., New Orleans, La, 
Ch, Wie CAME CNIS 6c cc nccrssvccesecsssceve Wisconsin Electric Power Co., Milwaukee, Wis. 
WHURSEANE FOIE hc. c kc cncccncsccasacescunconsws New England Electric System, Boston, Mass. 
FRANK M. WILKES.....-.cesceee se nnewdaes Southwestern Gas and Electric Co., Shreveport, La. 


(Terms Expiring 1957) 


GS, Ae, IIIS osc 6 6 co ote nia. 0% ed vw sd vhs eee ewe w dle Consumers Power Co., Jackson, Mich. 
MEY Kine dardvedinwekeseuend tebadewes cada ant Florida Power Corp., St. Petersburg, Fla. 
2, OD 6 dc aa dnd geks eee eecak meeeweaains The Montana Power Co., Butte, Mont. 
C.. B. RANE... 2 005 Consolidated Gas Electric Light and Power Co. of Baltimore, Baltimore, Md. 
Pi MG 6 pdccecanetes nadasiataesraeeeawers California Oregon Power Co., Medford, Ore. 
TEI, 55. 6d cere watdeb Reka e a iaad tid eae Boston Edison Co., Boston, Mass. 
i CE vi ccccokaae nd gknddeeeiatacacesawaes Long Island Lighting Co., Mineola, N. Y. 
MD 650k ened hedeeeneeeawaeenenenens «ied Commonwealth Edison Co., Chicago, III. 
DE tiidhns Bbbvaedseeus eka stbeohabwedinnake teens The Toledo Edison Co., Toledo, Ohio 
Se GD ic ciacexktixenasxancewanees The Connecticut Light & Power Co., Berlin, Conn. 
ie eee ee mre Terre The Southern Co., Inc., Atlanta, Ga. 
Ms EL a ik ea ak nnedeebdadsaee whe aaask eee Gulf States Utilities Co., Beaumont, Texas 
Wes BARRE cvciiccecdcswses sdvcseoecennens Houston Lighting & Power Co., Houston, Texas 
a re Southern California Edison Co., Los Angeles, Calif. 
Bos, Wis: UND iaeisoa wd oc 0cis od be wiewidneaaisebiews ...Carolina Power & Light Co., Raleigh, N. C. 


Executive Committee 


A. D. Barney, Walker L. Cisler, C. B. Delafield, P. H. Powers, R. G. Rincliffe, W. H. Sammis, 
L. V. Sutton, G. W. Van Derzee. 





EDISON ELECTRIC INSTITUTE OFFICERS AND COMMITTEES 


ADVISORY COMMITTEE (1954-1955) 


Virginia Electric and Power Co., 
Charlottesville, Va. 

Pacific Gas and Electric Co., 
San Francisco, Calif. 

Electric Bond and Share Co., 
New York, N. Y. 

Middle South Utilities, Inc., 
New York, N. Y. 

Puiuip A. Fiecer.. Duquesne Light Co., Pittsburgh, Pa. 
Wiis GALe..Commonwealth Edison Co., Chicago, Ill. 
E. L. LinpsetH. The Cleveland Electric Illuminating Co. 
Cleveland, Ohio 

Philadelphia Electric Co., 
Philadelphia, Pa. 

Public Service Co. of Colorado, 
Denver, Colo. 

Union Electric Co. of Missouri, 
St. Louis, Mo. 

Lyte McDona_.p.. Public Service Electric and Gas Co., 
Newark, N. J. 
Texas Utilities Co., 
Dallas, Texas 


Epcar H. Dixon 


H. P. Liversipce 
J. E. Lotszau 
J. W. McAFEE 


Gerorce L. MacGrecor 


New England Electric System, 
Boston, Mass. 

W. C. Mutvenpore...Southern California Edison Co., 
Los Angeles, Calif. 

C. E. Oakes Pennsylvania Power. & Light Co., 
Allentown, Pa. 

J. S. Osporne. .Central & South West Corp., Chicago, III. 
Kinsey M. Rosinson...The Washington Water Power 
Co., Spokane, Wash. 

WILLIAM SCHMIDT, JR Consolidated Gas Electric 
Light and Power Co. of Baltimore, Baltimore, Md. 

H. R. SEARING Consolidated Edison Co. 
of New York, Inc., New York, N. Y. 

McGrecor SMITH Florida Power & Light Co., 
Miami, Fla. ~ 

Purp Sporn. .American Gas and Electric Service Corp., 
New York, N. Y. 

Frank M. Tait....The Dayton Power and Light Co., 
Dayton, Ohio 

E. S. THompson...The West Penn Electric Co. (Inc.), 
New York, N. Y. 
J. R. Wuitinc...Consumers Power Co., Jackson, Mich. 


I. L. Moore 


CHAIRMEN OF EDISON ELECTRIC INSTITUTE COMMITTEES (1954-1955) 


ACCOUNTING 


Accounting Division Executive, O. K. Boyp.... Consolidated Gas Electric Light and Power Co. of Baltimore, Baltimore, Md. 


Coordinator of Customer Activities, F. J. Porter, Jr 
Customer Accounting, S. A. CoLe 
Customer Collections, A. H. MAYER 


Customer Relations, T. J. PETERSON.......ccccceceseecs 
Coordinator of General Activities, W.T. HAMILTON........ 


Depreciation Accounting, C. N. Rice, Jr 
General Accounting, C. T. Dwicut 
Internal Auditing, G. G. BECHER 

Plant Accounting and Records, F. W. Ross 
Taxation Accounting, C. A. PALMGREN, JR 


COMMERCIAL 


Commercial Division General, S. L. DRUMM.......-...0008 


Commercial Sales Section, R. V. Butts 
Farm Section, Bup S. Moss 

Industrial Power and Heating Section, G. S. YOUNG 
Residential Section, H. H. BRENAN 

Special Service Section, F. C. Pesveyc 
ENGINEERING 

Engineering Division General, E. L. Houcu 
Electrical Equipment, C. L. Derrick 
Hydraulic Power, P. M. Hess 

Meter and Service, C. V. Morey 

Prime Movers, W. L. CHADWICK 


Transmission and Distribution, J. W. ANDERSON.........++: 


GENERAL 

Accident Prevention, R. P. DouGLas 

Area Development, W. 1. DoLBEARE 

Atomic Power, Epcar H. Dixon 

Codes and Standards, E. W. DoEBLER 
Electric Power Survey, ARTHUR S. GRISWOLD 
Financing and Investor Relations, H. A. Buscu 
Foreign Visitors, HARVEY BUMGARDNER 
Industrial Relations, F. R. RaucH 

Insurance, WALTER O. RANDLETT 

Legal, D. Bruce MANSFIELD 

Membership, E. S. THompson 

Prize Awards, Harry REsTOFSKI 


Purchasing and Stores, J. D. HoGG.......... 00 eceeceeeees 


Rate Research, C. A. WILLIAMS 
Regulation, HARLLEE BRANCH, JR 
Research Advisory, R. E. Moopy 


Consolidated Edison Co., of New York, Inc., New York, N. Y. 


New York State Electric & Gas Corp., Ithaca, N. Y. 


Consolidated Edison Co. of New York, Inc., New York, N. Y. 
Sle sae eee aie ia eceiiare The Detroit Edison Co., Detroit, Mich. 
..++ Lhe Cleveland Electric Illuminating Co., Cleveland, Ohio 


Northern States Power Co., Minneapolis, Minn. 
The Hartford Electric Light Co., Hartford, Conn. 
The Dayton Power and Light Co., Dayton, Ohio 
Pennsylvania Power & Light Co., Allentown, Pa. 
New Orleans Public Service Inc., New Orleans, La. 


epee New Orleans Public Service Inc., New Orleans, La. 
Ohio Edison Co., Akron, Ohio 

Georgia Power Co., Atlanta, Ga. 

Kansas City Power & Light Co., Kansas City, Mo. 
Pennsylvania Power & Light Co., Allentown, Pa. 
Public Service Electric and Gas Co., Newark, N. J. 


Union Electric Co. of Missouri, St. Louis, Mo. 
The Hartford Electric Light Co., Hartford, Conn. 
Pennsylvania Water & Power Co., Lancaster, Pa. 


Consolidated Edison Co. of New York, Inc., New York, N. Y. 


Southern California Edison Co., Los Angeles, Calif. 


Legawekesdasdens Philadelphia Electric Co., Philadelphia, Pa. 


The Detroit Edison Co., Detroit, Mich. 
Virginia Electric and Power Co., Richmond, Va. 


Long Island Lighting Co., Mineola, N. Y. 

The Detroit Edison Co., Detroit, Mich. 

General Public Utilities Corp., New York, N. Y. 
The Detroit Edison Co., Detroit, Mich. 

The Cincinnati Gas & Electric Co., Cincinnati, Ohio 
Virginia Electric and Power Co., Richmond, Va. 

Ohio Edison Co., Akron, Ohio 

The West Penn Electric Co. (Inc.), New York, N. Y. 
West Penn Power Co., Pittsburgh, Pa. 


.... The Cleveland Electric Illuminating Co., Cleveland, Ohio 


The United Illuminating Co., New Haven, Conn. 
Georgia Power Co., Atlanta, Ga. 
Union Electric Co. of Missouri, St. Louis, Mo. 


Research Projects, C. W. FRANKLIN. .......0ccccceccccees Consolidated Edison Co. of New York, Inc., New York, N. Y. 


Statistical, Roy F. Crim 
Tax Policy, C. B. McManus 
Transportation, RANDOLPH WHITFIELD 


West Penn Power Co., Pittsburgh, Pa. 
The Southern Co., Inc., Atlanta, Ga. 
Georgia Power Co., Atlanta, Ga. 








